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Welcome to CUCUU

A Message from
the Executive Dean
Executive Dean’s welcome note
It affords me great pleasure to invite you to study at one of the best UK education
institutions in the state of Qatar. At CUC – Ulster University Qatar we pride
ourselves on being the first University in Qatar that provides unique industrydriven programmes such as the MBA Women in Leadership and Bachelor of
Engineering (Hons) in Artificial Intelligence among other fantastic choices of
programmes that are carefully designed to meet the current and future demands
of the society. Our University aspires to play a major role in the realization of
Qatar National Vision 2030 and beyond.
At CUC Ulster University, we place much emphasis on the student’s experience
to ensure that our students have the best learning journey which holistically
develops both their cognitive and soft skills producing employment-ready
graduates. This is made possible through extending strategic partnerships
with main industry players in Qatar as well as internship opportunities with
our partners. CUC Ulster University is a proud member of Artan Consulting
and Educational Services (ACES) providers of the only end-to-end education
services in Qatar.
In order to accommodate the growing numbers of students, CUC Ulster Qatar
is building yet another huge campus in Lusail City, Qatar’s newest and most
advanced smart city. The new campus will accommodate more than 5000
students to meet the demand for human capital development in line with Qatar
National Vision 2030.
Join us today at CUC Ulster University for an exhilarating immersive learning
experience, integrated student support, the highest academic standards, and a
state-of-the-art 5-star premium West Bay campus experience. At CUC Ulster
University Qatar, we aspire to be the university of choice for learners who want
to obtain the highest UK qualifications in one of the safest countries in the world
with a myriad of lucrative employment opportunities.

Dr. Faris Gorashi
Executive Dean

Dr. Faris Gorashi
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Welcome to CUCUU

It is our

belief

that education is

the cornerstone of any

successful nation.
It is a great honour and privilege to be welcoming
Ulster University’s rich academic and cultural history
to Qatar. This partnership between Ulster University
and City University College Qatar replicates the
strengthening ties between our regions in many
ways.
Ulster University is more than an academic institution, it
is a melting pot of people and ideas who have made
and continue to make significant contributions to the
economic, social and cultural welfare of the people of
Northern Ireland, the UK and now, Qatar.
Qatar and Northern Ireland are both ambitious countries
with education as the keystone to its development. As a
proponent of this ambition, it is my pleasure to welcome
you on behalf of City University College Qatar to our new
Ulster University Qatar branch campus. 2020 marked
the year that City University College brought Ulster
University’s centuries-old practice of innovation, research
and regional engagement to Qatar with the objective of
building global thinkers who can innovate and create
tangible value for their communities and the world.

can create the entrepreneurs, strategists and leaders
of the future. What better way to achieve this than at
the crossroads of East and West, in Qatar? As Qatar
continues to grow, so too does its need for talent.
Fortunately, being part of a small nation, we can leverage
our access to industry players to understand their needs
and future plans, tailoring our content and learning
culture accordingly.
With unparalleled industry opportunities provided to our
students, we can truly say that our students will leave a
footprint on Qatar, Northern Ireland, and the world.
Please explore this prospectus to learn more about how
you can be a part of this exciting journey. We welcome
you to explore our campus, meet our people and visit
Qatar!
Natra Saeed
Founder of City University College Qatar and
CEO of Artan Holding

We strive to educate our students through tangible
exposure in their respective fields. We believe that by
coupling our internationally-recognised vocational
track with Ulster University’s proven methodologies, we
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About CUCUU

About
City University
College
In Partnership
With Ulster
University

City University College (CUC) in partnership
with Ulster University is a modern and dynamic
University based in Doha. It has ambitious plans
to be one of the leading private higher education
providers in Qatar and will soon be building a brand
new university campus in the new City of Lusail,
21km north of Doha, that will accommodate up to
5000 students. It offers a range of internationally
recognised UK diplomas, undergraduate and
postgraduate degrees all licensed by the Ministry
of Education and Higher Education.
Ulster University has a national and international
reputation for excellence, innovation and
regional engagement, that has made a major
contribution to the economic, social and cultural

development of Northern Ireland. It is in the top
25% of UK universities for world-leading research
and is ranked 7th in the UK for research impact,
meaning its teaching is research led and allows
it to bring leading edge thinking and practice to
the classroom. It works with public, private and
third sector organisations to co-create innovative,
technology-driven learning and development
solutions for government, industry and major
charitable associations. In addition, it works
closely with government to implement the Skills
Strategy for Northern Ireland and to attract foreign
direct investment by ensuring graduates are
equipped with the qualifications and skills required
by industry and commerce.

CUC’S PHILOSOPHY:
We believe in education for all and as such are proud to be a learning
organization that provides a wide range of entry points and flexible delivery
options.
We believe in investing in quality to bring about sustainable growth.
We believe that by working as one we will achieve our long-term aims and
ambitions.

CUC’S VISION:
To be a world class institution of higher education that cultivates knowledge,
nurtures creativity, entrepreneurship and research for the holistic and

We believe that working in partnership brings benefits for all.
We believe that every learner should leave with the skills, knowledge, and
self-confidence to take advantage of career and personal opportunities in the
future.

sustainable development of the society.
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About CUCUU

About Ulster
University
At Ulster University, we want to
provide you with the most rewarding
student experience possible. From
our teaching underpinned by worldleading research, to our focus on
your future career and the many
opportunities for you to discover
your passions, we aim to provide
you with the platform to excel.
We are renowned for our teaching excellence,
underpinned by world-leading research. Your
learning is directly influenced by distinguished
experts making pioneering breakthroughs, the
benefits of which are felt far and wide. Our
strong collaboration with industry is reflected
in our dynamic course portfolio, meeting
new and emerging sector demands to ensure
industry-relevant programmes producing
work-ready graduates. This prospectus
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will provide you with a flavour of life at our
Qatar branch campus; the unique student
experience, central location and stimulating
learning environment where you can pursue
your ambitions. Whatever your aspirations, at
Ulster we want to provide you with a learning
experience that will stretch your mind, help
you embrace challenges and strive for the
inconceivable. We want to make you the
artists, engineers, scientists and entrepreneurs
of tomorrow.
We want you to come to Ulster University.
With best wishes,
Professor Paul Bartholomew
Vice Chancellor, Ulster University

11
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About CUCUU
Ulster University Business School

Teaching Excellence

Our entrepreneurial and dynamic courses create
the business leaders of tomorrow. One of the
largest providers of university accredited business
education in the UK and Ireland, our 60,000
alumni work across 120 countries to drive economic
growth and make a difference – you could be one
of them.

The quality of our teaching ensures that your learning
experience is of the highest academic standard.
Our programmes are regularly reviewed and
we constantly monitor the changing employment
market to ensure you attain the relevant knowledge,
skills and professional qualifications to excel in your
future career. Many of our academic staff have
industry experience, which shapes and informs the
teaching you receive at Ulster.

We also work with some of the UK and Ireland’s
biggest companies and have nurtured strong
relationships with a variety of businesses and
organisations to provide a broad range of
invaluable opportunities and work experience for
you.
We know how important it is to be industry ready
in today’s competitive job market and that’s why
our strong links with industry and our professional
body accredited courses will provide you with a
competitive edge upon graduation.
Ulster is renowned and respected for its
world-leading research
Excellence in teaching, underpinned by worldleading research, is the foundation upon which
every quality university is built. Ulster University
has an outstanding reputation for teaching and
a strong track record in research and innovation,
addressing real-world issues of both local and
global relevance. Ulster is renowned and respected
for its world-leading research, as demonstrated in
the 2021 Research Excellence Framework (REF).
As an Ulster student, you benefit first hand from our
discoveries and advances, working with leading
academics to develop the knowledge and skills to
transform our economy and society. Each year we
spend over £46 million on research. We continue
to develop and invest in our capabilities to ensure
we stay at the forefront of innovation.

12

Career Planning
Our Careers and Employability Service offers
friendly and impartial advice to help you plan your
career, as well as helping you to develop your
employability skills. The Careers and Employability
Service offers face-to-face, email and telephone
advice. They will also be on hand to support you
from your first day of enrolment right through to
graduation and beyond.
Professional accreditation
Most of our degree programmes are developed
in collaboration with industry and professional
bodies. Many also offer an additional professional
qualification or accreditation, something you will
find invaluable once you graduate.

13

1.

Reasons
Reasons
to Choose
CUC Ulster
University:

Obtain a UK degree right here in Qatar

Students can avoid the inconvenience of travelling over
3,500 miles to the UK, taking up additional costs such as
travel, accommodation, visas and get their degree right
here in Qatar! CUC Ulster offers students a full-time UK
bachelor degree from Ulster University here in Qatar.

Every student at CUC Ulster is assigned a Personal
Learning Advisor to support and guide them throughout
their studies. Learning Advisors meet with the students
regularly to make sure they remain on track and achieve
their learning goals. As a CUC student, you can be
assured that you will never walk alone!

2. Students have two pathways to their
Bachelor’s degree

5. A University with proven academic
success and well-qualified lecturers

CUC offers students two ways to obtain their Ulster
University Bachelor degree. They have an option to enrol
on an internationally recognised BTEC Higher National
Diploma (HND) qualification, which is a vocational
qualification equivalent to the first two years of a
Bachelor degree, or take the more traditional academic
route towards the Ulster University BSc (Hons) degree.

CUC has a track record of helping students exceed their
potential, through their well-qualified team of academic
staff who possess years of academic and professional
experience. All lecturers at CUC are approved by Ulster
University and their teaching and learning strategies aim
to promote critical and reflective thinking, research and
evaluation skills that will help students achieve a high level
of excellence in the workforce.

BTEC HNDs are more practical than Bachelor degrees
as there are no formal exams involved. Instead, students
get to apply their theoretical learning to real-life business
situations. CUC offers BTEC HNDs in Business and
Computing, with specific pathways in year two such as
Application Development and Entrepreneurship. After
achieving their BTEC HND, students have the option to
either leave with a diploma or pursue a Bachelor degree
awarded by Ulster University without further bridging
units. Did you know, CUC is the only university in Qatar
that provides this seamless integration between a BTEC
HND and a Bachelor degree? To learn more, contact
our admissions team at admissions@cuc-ulster.edu.qa

3. Students can progress straight to a Masters
programme at a special rate
Students can further their studies and take their career
to new heights with a Masters qualification awarded
by Ulster University. Students who wish to take up a
Masters degree will automatically be entitled to a CUC
scholarship progression award. This can help make
a significant saving on the cost of tuition fees. There is
a bonus too – the student’s immediate family can also
benefit from special rates and incentives, should they
enrol for a course at CUC Ulster.

6. Offering great value degrees in Qatar
With competitive tuition fees, CUC does not compromise
on quality. Students will always be provided with the best
opportunity to achieve the highest grades possible. CUC
is so confident in its methods that it invites prospective
students to visit and sample a lesson before they decide
to apply or enrol!

7. Flexible study options to suit every
student’s needs

Through their partnership with Ulster University, CUC
provides students with an opportunity to study part of their
degree in the UK at one of Ulster University’s campuses in
Northern Ireland. Students can apply to spend a proportion
of their studies at the UK campus subject to certain terms
and conditions. Most importantly, please note that the study
abroad option is not available in the first and final year of
study.

9. Flexible payment options, to suit student’s
needs
CUC Ulster understands that not everyone can afford to pay
the full tuition fees upfront. As such, the University can make
arrangements to make it easier to meet these payments.
Please contact CUC to discuss options. In addition, the
University offers partial scholarships to students meeting their
criteria for the award.

10. A brand new campus in Lusail awaits
students
Students will have an opportunity to study at the new
university campus which is due to be completed by 2024.
The building will be located in Lusail and is set to become
a hub of outstanding technical and creative innovation and
research, equipped with the latest learning technology and
resources. Be part of the journey enrol with CUC today!

Since some of the students enrolled are already in
employment, CUC offers flexible study options. They
have designed some elements of their programmes to be
delivered online thereby helping students to catch up on
the lessons at any time.

8. Students can choose to study part of their
degree in the UK

4. Personalised experience with an assigned
Learning Advisor
14
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About CUCUU

University
of Tomorrow
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Nestled in the exciting new development of Qatar’s new ‘Smart City’, Lusail, our new university
campus will have 11500 sqm of learning and extra-curricular space and accommodate up to
5000 students. Its iconic design will complement the surrounding area and form part of one
of the most exciting projects in Qatar. Served by an extensive and growing network of road
and rail connections, it will be very accessible and will enjoy an enviable position close to all
amenities.
The campus itself will incorporate cutting edge design features including a roof top swimming
pool and walking/jogging track as well as a full size sports hall and gymnasium. The large,
impressive central atrium will cut through its core, extending light to all parts of the building.
A key design feature will be its wide circulation areas and extensive student social spaces
which embraces its aim to promote and support student and staff health and wellbeing.
You could be studying there soon!

17
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Being a Student at CUC

Academic Support

Being
A Student

at CUC

Being a student at CUC is much more than studying. We provide
students with a unique, diverse and inclusive environment both
academically and socially.
In addition to classes, students have the opportunity to socialise and have fun.
CUC students become involved in outreach community service activities and
experience leadership opportunities that will develop lifelong skills, give them an
edge as graduates, and help them contribute to the community.

Extra-Curricular Social Activities:
Student-driven extracurricular social activities are organised throughout the
year, bringing together CUC students, faculty and staff. Students can access
sports facilities and can become involved in arranging social events.

We offer a range of specialist support services to help
you receive the right support at the right time. You will
receive a comprehensive orientation to your programme
and access to a range of services including study
support. If you have a disability, we will assess your
needs and put in place appropriate adjustments for your
studies. This can include additional time to complete
exams or coursework.

Career and Employment Advice and
Guidance
Gaining a higher education qualification can open doors
to a successful job or career. However, it is important
that our students are fully equipped to maximize their
chances of securing a job or gaining promotion. Being a
student, will allow you to access:
• Career planning sessions
• CV workshops
• Mock interviews
• English language tuition and testing
• Academic study skills support
• Internships and work experience

Being a Student Ambassador
If you wish to become more involved within the University,
you can become one of our student ambassadors. Our
ambassadors help with marketing and promotional
work, assisting other students and representing the
University at major events such as the Uni-Expo. By
becoming a CUC Ambassador, you will be able to earn
special discounted tuition fee rates, enhance your CV
and help others.

Volunteering and Outreach Opportunities:
Students will find many opportunities to volunteer in outreach activities and
participate in recognised business events. Students are also encouraged to
participate throughout the academic year in various business conferences in
and out of Qatar.

18
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Admissions Process/
How to Apply

Admission
Process/
How to Apply
We offer two student intakes per year – September and January.

Required Documents

Fill out the application form online or complete and submit it manually. Make sure to use the exact name format used
on your official passport document. Submit the required documents listed opposite.

1. Official certificates/ transcripts covering your last
three years of high school as well as any further
education you might have completed.

After submitting your application form, we aim to review your application within two days. Depending on your level,
you might be scheduled an English placement test in English at CUC and called for an interview.

1

2

3

Select
a course

Check the course
entry requirements

Download the
application form

Go to cuc-ulster.edu.qa and check
our “Courses”

Go to cuc-ulster.edu.qa
and check “Apply”, “Entry
requirements”

Go to cuc-ulster.edu.qa
and check “Apply”, “How to apply”
and download the application form

4
Apply online
Submit your application form and
attach your supporting documents to
admissions@cuc-ulster.edu.qa

5

Receive your
Offer Letter
We will email this to you.

6

Accept your
offer
Meet the conditions of your offer
and pay your deposit

2. IELTS Certificate or equivalent (required scores may
vary depending on programme chosen). If you have not
taken any English assessment, CUC requires you to sit
an English placement test.
3. Photocopy of your QID/ Passport data page(s).
4. 2 passport-size photos.
5. Sponsorship letter from the Ministry of Administrative
Development or company (if applicable). If you will
be receiving sponsorship from an organization, the
sponsorship letter should be submitted in English directly
by the organization via email to the Admissions email
address listed below or in a sealed, stamped envelope
in hard copy. If this document is not in English, it must
be submitted along with an officially certified English
translation.
6. Parent/ guardian signed declaration on application
form (if under the age of 18).
7. Recommendation Letter from Teacher/ Counsellor/
Employer (optional) emailed by the recommender
or sealed and stamped in an envelope. This
recommendation letter should give us a better, wellrounded picture of who you are. CUC looks for students
who can add value to our community.

Make sure to choose a candidate that knows you well
and can inform us of your qualities, strengths and talents.
The letter should be either in English or Arabic with an
officially certified English translation.
8. A CV should be submitted for some postgraduate
programmes requiring experience. Make sure to check
the entry requirements.
Please note that your application form and all supporting
documents that are submitted online must
be in JPEG or PDF format.
Once you have submitted your application form
with all the supporting documents, you will receive a
confirmation email from us. All documents become
the property of City University College and cannot be
returned to the applicant.
If you have any difficulties completing our application
process, please contact us on:
admissions@cuc-ulster.edu.qa
(+974) 40 198 194

21
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English
Language
Support &
Assessment

If you do not meet the English requirements for your chosen
course don’t worry! We have a comprehensive English
Language Tuition and Support Service which will ensure
you receive pre-sessional and on-programme support to
allow you to achieve your academic goals.

criteria for your chosen programme by developing your
academic skills in the areas of writing, listening, reading,
and speaking. The course will lead to enhanced academic
achievement as well as further developing your confidence
in your studies.

CUC is licensed by the Ministry or Education and Higher
Education to deliver IELTS preparation courses and is an
IELTS Registration Centre recognised by the British Council.

The Pre-Sessional programme will:

Our team of experienced native-language experts from
the UK with specialist knowledge and skills are committed
to providing high quality language education and help
boost your proficiency in the English language.
If you do not have an IELTS certificate, we can offer you
the opportunity to meet the conditions for your course by
completing our internal English Language Test (Password).
The test is only valid for entry onto one of our programmes
but can be a quicker and more affordable way of achieving
the English language requirement.

On-Programme English Language Support
During your studies, you will be offered and receive
additional English language support from our team of
English Language Advisors. This may mean attending
additional classes or working with workbooks to improve
your English. They will provide an opportunity for you to
undertake an IELTS test if requested.

Pre-sessional English Programme
If you do not meet the English Language requirements for
your course, you will be offered a place on our Pre-sessional
English Programme, which ensures that you meet the entry

22

•Help you meet the minimum language requirements
needed for your chosen CUC-Ulster programme of
study.
•Help you learn strategies and study skills that will enable
you to succeed in higher education.
•Improve your reading and writing skills; including how
to write in the correct academic style using sources
appropriately.
•Develop your speaking and listening skills; including
how to give presentations and participate in seminar
discussions.
•Allow you to familiarise yourself with the University’s
facilities and resources ahead of your academic course.
•Help you to work independently during your studies.

Assessment:
Please note that enrolment on our Pre-Sessional English
Programme does not guarantee progression onto your
destination course. You will need to pass an English
Language Assessment Test, such as IELTS, Pearson PTE or
Password test in order to meet the language requirements
of the course.
For more details and to apply for the Pre-Sessional English
Programme, please contact:
admissions@cuc-ulster.edu.qa

23
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How to Apply

Scholarships &
Financial Support
CUC offers a range of scholarships and financial support to
help make studying a formal qualification more affordable.

For 2022/2023, we have the following scholarships
available:

To be able to apply for any of the scholarships, you
must:

Academic Excellence Scholarship

• Hold a residency permit or an approved visa to
study in Qatar
• Meet the entry criteria and admissions requirements
• Be able to submit an official transcript of records
• Have an offer to study at City University College in
partnership with Ulster University.

This is a partial scholarship awarded to a student
who is able to demonstrate outstanding academic
achievement.
The Unlocking Potential Scholarship
A partial scholarship awarded to a student who has the
potential to complete and achieve a higher education
qualification but who faces financial challenges or
barriers.
City University College Progression Scholarship
Award (multiple award)
This is a partial scholarship awarded to applicants from
CUC who have completed and achieved a BTEC HND
qualification or Ulster University undergraduate degree
who wish to progress on to the final year of an Ulster
BSc (Hons) or Masters programme in Qatar.

24

In all cases, the partial scholarship covers the tuition
fees only. The student is responsible to pay for any other
additional fees, such as registration fees. On acceptance
of the partial scholarship award, you may be required to
give some time to act as a Student Ambassador during
your time as a student (details provided on application).
Please contact admissions@cuc-ulster.edu.qa for further
details including eligibility criteria.
Financial Support
In addition to the scholarships available, you can
apply to spread the cost of your tuition fees to make it
more affordable. Please contact us for further details.
25
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Financial Support
Financial aid is given based on financial need
and academic performance, eligible to all
students. Each application will be reviewed
and assessed individually.
You can arrange the flexible payment plan with
our Finance Department. A 10% discount is
available when you pay your full year tuition
fees prior to the start of the first semester.
We offer a number of partial scholarship
opportunities. To be eligible to be considered
for a scholarship, you must have already
applied and be in receipt of an offer to study
at CUC. Further information can be obtained
by contacting
admissions@cuc-ulster.edu.qa

Payment Policy
Registration Fee

Flexible payment

Payable immediately after you receive your offer letter
to reserve your place.

You can apply to pay your tuition fees in instalments
while you learn.

Our academic year is divided into two Semesters.
Tuition fees are to be paid in advance before the start
of each semester

Payment methods

Early Bird Advance Payment
A 10% discount is available when you pay your full
year tuition fees prior to the start of the first semester.

26

Tuition fees are payable in Qatari Riyals. We accept
payment by Banker’s Cheques, Direct Bank Transfer
and all major credit and debit cards. Please notify our
Finance Department of a bank transfer payment by
emailing a copy of the bank transfer together with the
corresponding invoice number.

Payments are accepted by:
Cash/Cheque, Debit/Credit Card,
or Bank Transfer to:
Commercial Bank of Qatar
Ac. No.: 4680-126868-001
IBAN No.:
QA57CBQA000000004680126868001
finance@cuc-ulster.edu.qa
(+974) 40 198 196
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Our Courses

BTEC HND (Delivered by CUC)

Our
Courses
All our international foundation diplomas, undergradaute and postgraduate
degrees are awarded by Ulster University.
Our range of BTEC higher national diplomas are awarded by Pearson UK and
delivered by CUC.

Business

240

Diploma

Morning/Evening

2-2.5 years

Entrepreneurship & Small Business Management

240

Diploma

Morning/Evening

2-2.5 years

Computing

240

Diploma

Morning/Evening

2-2.5 years

Computing & Application Development

240

Diploma

Morning/Evening

2-2.5 years

Full-time

1 year

Awarded by Ulster University:

International Foundation Programme (IFP)
International Foundation Programme (IFP)

120

Diploma

Undergraduate:
Business Studies

BSc (Hons)

Full-time; Part-time

3-4 years*

Business Analytics

BSc (Hons)

Full-time; Part-time

3-4 years*

Business with Computing

BSc (Hons)

Full-time; Part-time

3-4 years*

Artificial Intelligence

BEng (Hons)

Full-time; Part-time

3-4 years*

Computer Science

BSc (Hons)

Full-time; Part-time

3-4 years*

*4 years with Foundation Programme.

Postgraduate:

28

MBA (Women in Leadership)

Masters of Business
Administration

Part-time

2 years

Marketing

Masters of Sciences

Part-time

2 years

29

Your route to
a Bachelor (Hons)

2

YEAR

3

YEAR

13 Y
E

1

N
IO

IFP

F EDUC
SO
AT
AR

YEAR

S OF EDUCA
AR

N
TIO

12 Y
E

4 years to a Bachelor degree

=
Graduate

3 years to a Bachelor degree

From Ulster University
with a BSc (Hons) degree

Entry Requirements

30

•Successful completion of high school with
a minimum of grade C, at GSCE level,
in 5 subjects to include Mathematics for
STE pathway, or a Qatar
Senior School Certificate with a
minimum of 50% in 5 subjects.
•Attain an Academic IELTS overall score
of 5.0 (with no contributing band score
of less than 5.0)

1

YEAR

IFP

•Be 18 years old or over upon
completion of the International
Foundation Programme.

•Three A Levels Grade CCC or IB
Certificate (minimum 24 points, with at
least 12 points at higher level)

•Pearson BTEC Level 3 at extended diploma
OR

•Academic IELTS overall score of 6.0 (with no
contributing band score of less than 5.5).
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S OF EDUCA
AR

N
TIO

13
YE

Your Route to a Degree via
the Vocational Route

HND

HNC

(HND, HNC)
2 - 2.5 Years

+

Year 3
Top-up*
BSc (Hons)
Ulster University degree

=
Graduate

From Ulster University
with a BSc (Hons) degree

Entry Requirements

HNC
32

•IELTS 5.0
•One A – Level (PASS)
•IB Certificate (minimum 24 points)
•BTEC Level 3 at Advanced Diploma level

*for BSc (Hons) Business Studies programme
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Your route to
a Masters

3

1YEARS
to 2

YEAR

2

YEAR

13 Y
E

1

N
IO

IFP

F EDUC
SO
AT
AR

YEAR

S OF EDUCA
AR

N
TIO

12 Y
E

4 years to a Bachelor Degree

3 years to a Bachelor Degree

Masters degree

Graduate from Ulster University with a BSc (Hons) degree

from Ulster University

Entry Requirements

•high school with a minimum of grade C,
at GSCE level, in 5 subjects to include
Mathematics for STE pathway, or a Qatar
Senior School Certificate with a minimum of
50% in 5 subjects.

1

YEAR

IFP

•Be 18 years old or over upon
completion of the International
Foundation Programme.

•Three A Level’s Grade CCC or IB
Certificate (minimum 24 points, with at
least 12 points at higher level)

•Pearson BTEC Level 3 at extended diploma
OR

•Academic IELTS overall score of 6.0 (with no
contributing band score of less than 5.5).

•Attain an Academic IELTS overall score
of 5.0 (with no contributing band score
of less than 5.0)
34
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Postgraduate
Degrees
36

Why study a Masters at
Ulster University, Qatar?
A Masters qualification can boost your career prospects.
There are many reasons why you should choose CUC
with Ulster:
1.

Study professionally relevant courses and boost your CV

2.

Differentiate yourself from the crowd

3.

Specialise and become an expert in your field

4.

Achieve required professional qualifications or accreditations

5.

Change your career and follow your passion

You can fit your studies around your lifestyle. Our
postgraduate courses are designed with this in mind and
many of our courses are offered on a part-time basis.
Although this often means it may take a little longer to
achieve the qualification, you will be able to study at a
pace suitable to you. In addition, most postgraduate
courses allow you to achieve a Postgraduate Certificate
(PG Cert) or Postgraduate Diploma (PG Dip). This means
you can study a number of Masters level modules and
gain a qualification without committing to a full Masters
programme. Even better news; you can use these
qualifications to build towards a final Masters award on
your timeline.

Whether you are thinking of your next steps after
graduation, considering a career change, looking to
upskill to enhance your employability, or wanting to
support your employees’ development, our postgraduate
study programmes are the ideal building block in reaching
your ultimate goal.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.

MBA

(Women in Leadership)
2 years, part-time
The Women in Leadership MBA is an enhanced MBA
programme offered in partnership with Ulster University
and The Institute of One World Leadership. It is unique in
being the very first and only postgraduate programme in
Qatar dedicated to inspiring, developing and preparing
the women leaders of the future. This two-year, parttime programme will not only allow participants to
gain an internationally recognised Masters of Business
Administration qualification from Ulster University, but will
enable an exclusive group of aspiring women leaders to
complete an exciting and innovative personalised, selfdevelopment programme designed and delivered by
a global partnership. Through additional workshops,
guest speakers, events and individualised coaching
sessions it will provide a personalised programme of
self-development underpinned by an e-portfolio that
will form the basis of a personal roadmap to future
leadership success.
Aimed at working professionals with business
experience, the programme will provide deep insights
into business practice and allow learners to immerse
themselves into critical self-reflection and selfexploration in order to challenge themselves
to become improved leaders in a changing
world.
The MBA will take you on a journey to
become a
forward thinking, strategic
business leader. Applying business theory
to the world of work, the course will deepen
your understanding of organisations and the
constantly changing environments in which
they operate. An excellent opportunity to
study alongside an international student body
providing you with a diverse network to share
ideas and experience.
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Professional Recognition
The quality of our MBA is such that many professional
bodies and Chartered Institutes may provide exemptions
from their own qualifications for students who hold an
MBA.
Career Opportunities
Given the generalist nature of the MBA course there are a
wide variety of careers available to graduates. Research
carried out by the Association of MBAs and by the
Ulster University Business School demonstrates that MBA
graduates reap the benefit of investing in their studies
both financially and in terms of their career. Students
have used the MBA to change direction, building on their
primary degree or to further enhance their skillset before
embarking on their chosen profession.
No matter what industry you inspire to manage, the MBA
can help you on your way to becoming a:
• CEO
• Director of department
• Line manager
• Consultant
• Board Member
The MBA is a well-respected and globally recognized
qualification that remains a popular non-cognate
postgraduate degree, highly valued by employers.

Other than the final Project (30 credits), each unit is worth
15 credits each and the total number of credits to achieve
the MBA is 180. You will study 3 units per semester,
with a commitment to attend lectures/seminars up to 9
hours a week plus independent study time to complete
assignments. You will be required to attend a whole day
induction workshop at the beginning of the course where
you will learn about the programme, meet your fellow
students, tutors and delivery partners and start to plan
your learning journey. The additional 6 workshops will
take place either over an evening or on a Saturday.
The additional Women in Leadership workshops
are designed to provide you with an opportunity to
interact with your peers and develop new thinking and
approaches that will benefit both your personal and
professional life. It will also be an opportunity to meet and
hear from international women speakers.
For the MBA, students with an average mark of at least
50% across all assessable elements will be eligible for
award. Students with an average mark of at least 60%
across all assessable elements are eligible for award with
Commendation. Students with an average mark of at
least 70% across all assessable elements are eligible for
the award with Distinction
Entry Requirements
•

IELTS 6.0 with no less than 5.5 in any one band or
equivalent such as the Ulster University Password
English Placement test.

Course Content

•

2:2 (second class Honours degree) or equivalent.

For the MBA, you will complete 11 separate units over
a period of 4 semesters (2 years). The qualification will
be delivered in line with the University’s UK programme
specifications and you will receive the Master of Business
Administration award from Ulster University. However,
what makes this programme unique is that you will
attend additional workshops and guest lectures that will
add value to your professional and personal learning
experience. In addition, you will have the option of
completing an online assessment towards becoming a
Fellow of the Institute of One World Leadership.

•

Minimum of 2 years work experience

If you do not meet the entry requirements, CUC will
provide you with a support programme that will help you
improve your English level and your academic skills.
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What Will
You Study?
Accounting and Finance (15 credits)

Digital Transformation (15 credits)

Innovation and Entrepreneurship (15 credits)

Management Research (15 credits)

The overall aim of the module is to introduce students to the
key areas of financial and management accounting. In order
to achieve this, students will be exposed to some numerical
calculations during the module. However, there will be
significant emphasis placed on understanding the issues around
the numbers and the context within which they are set. In
particular, the assessment for the module will strike a balance
between calculation, interpretation and discussion.

This module aims to provide students with an understanding
of digital transformation in a range of organisational contexts.
On successful completion of the module, a student will be able
to: assess how digital technologies can disrupt industries by
transforming industry value chains, patterns of demand and
competitive pressures; understand how digital technologies and
frameworks can be applied in a digital transformation strategy;
understand the organisational and people capabilities required
to support and implement a digital transformation strategy;
and critically evaluate current practice and theory on digital
transformation.

Innovation and entrepreneurship are important drivers for
value creation in modern economies. A central idea for both
disciplines is the identification, evaluation and exploitation of
opportunities. This module presents a contemporary exploration
of the nature of innovation and entrepreneurship whilst also
providing students with an opportunity to examine emerging
sources of innovation in either a sector or organisational context.

The entry understanding for this module is that students will
likely have limited prior experience in designing or developing
a management research project at postgraduate degree level
in a business and management related subject. This module
will provide students with the primary knowledge necessary to
prepare a research project. Management research and problem
solving has become more eclectic. Consequently, there is now a
wider range of acceptable management research and problemsolving strategies that those engaged in management research
can pursue.

Managing People in the Organisation (15 credits)
This module aims to enable students to develop knowledge
and understanding of individual and group behaviour
within organisations, and the core areas of Human Resource
Management, and to be able to apply this knowledge and
understanding in a range of organisational settings.
Operations Management
(15 credits)
In the dynamic environment in which businesses operate the
importance of business improvement cannot be ignored.
Customer focus through streamlining of value chains is imperative.
It presents challenges in terms of how we classify, relate to
and manage the internal and external chain of customers. The
ability to remove costs, optimise value creation, understand the
competencies, and effectively reconfigure the organisation in the
context of a continuous improvement philosophy is crucial.
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Strategy (15 credits)
This module is designed to introduce students to the key concepts
in business strategy. On successful completion of this module
students will have an in-depth knowledge of strategy; be able to
conduct a strategic analysis of an organisation, its environment,
and its future strategic options; understand the fundamentals of
formulating an international strategy; appreciate some of the key
issues associated with strategy implementation; and critically
evaluate current theory and practice on strategy.
Marketing (15 credits)
This Marketing module focuses on the challenges management
faces in developing and implementing both a marketing
philosophy and successful marketing programmes. The critical
importance of marketing arises from its role as the boundary
function between the organisation and the marketplace.
Changes in the market require changes from the company;
changes made by the company create changes in the market.
Marketing is concerned with managing this ever-changing
relationship.

Leadership and Change (15 credits)
This module will give you the knowledge and skills to be an
effective leader. You will consider the key theories of leadership
and consider their application in the context of leading
organisational change.

Economics and the Business Environment (15 credits)
This module introduces managers to the principles of economics
as they apply to the business environment and aims to enhance
managers’ understanding of, and ability to adapt to, changes
in the environments in which operate. The module is designed
to first explain the problem of scarcity of resources and then
analyses the demand - supply - equilibrium model of economic
analysis. This is followed by an examination of the internal and
external environments within which firms must operate, focusing
on production, cost, profits, market conditions and the objectives
of the firm. In so doing, it illustrates a strategic approach to
their business activity. A critical examination of the economic
role of the government and a review of the macroeconomic
environment complete the syllabus.

Business Project (30 credits)
The Management Project enables students to apply the theoretical
concepts encountered on the MBA to a live management issue.
In doing so they choose appropriate research methodologies,
gather data and make conclusions and recommendations to the
host organisation.
The enhanced workshop elements designed to add value to
your personal and professional lives (Please note that these are
subject to change).
Information about the enhanced workshop elements designed
to add value to your personal and professional lives can be
provided on application.
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MSc
in Marketing
2 years, part-time

This Masters programme aims to equip students with the
skills needed to succeed in their choice of a career in
professional marketing. The MSc Marketing programme
will develop professional Marketing graduates who
can drive business success, identify new business trends,
deliver complex business solutions and build customer
relationships that allow the co-creation of products and
services.
Students will challenge the accepted conventions of the
business world by developing marketing strategies in real life
business contexts and studying topics such as Strategy and
Innovation, Digital Marketing Communications, Marketing
Analytics, Foundations in Management, Marketing
Management and Global Marketing. Real life experience
will be provided by an applied project within a local business
to solve a contemporary marketing problem.
The MSc Marketing programme is offered in part-time mode
only and the duration of the course is 2 years (across 5
semesters).

The course is modular in design with students undertaking
8 modules in total to obtain an MSc Marketing degree.
Students will normally study 2 modules across 2 semesters
in the first year and across 3 semesters in the second year,
with the Applied Marketing Project being undertaken across
semesters 2 and 3 of the second year. The programme
consists of 7 modules, each worth 20 credit points and an
Applied Marketing Project module worth 40 credit points
(total 180 credits). You will study for up to 6 hours per week
plus additional independent study.

Career Opportunities

Entry Requirements

Achieving a Masters in Marketing is a fantastic way to propel
your career forward. Some of the jobs that this
qualification may lead to include:

• Applicants must hold a bachelors’ degree in a related
discipline with at least 2:2 Honours standard or
equivalent.

• Digital Marketing Executive

• English language requirements: The minimum requirement
for this course is Academic IELTS 6.0 with no band score less
than 5.5.

• Brand Manager
• Social Media Specialist
• Marketing Manager
• Market Research Analyst
42

Course Content

If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.
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What Will
You Study?
Year 1

Digital Marketing Communications (20 credits)

Year 2

Marketing Management (20 credits)

Digital Marketing Communications have become the central focus
for entrepreneurs, enterprises and organisations seeking to reach,
engage, co-create and develop deeper relationships with their
consumer ‘tribes’. In an age of ubiquitous connectivity and a demand
for real-time and personalised engagement, this module will give
participants an understanding of what that means for those involved in
delivering richer and more productive consumer experiences through
digital marketing platforms. This module seeks to provide learners with
practical, real-world examples of technologies meeting the demands
of such connected consumers and utilises a project based approach
to promote active, deeper learning of the unfolding opportunities
through digital marketing.

Marketing Analytics (20 credits)

This module is designed for graduates to deepen their knowledge
concerning the nature and character of fundamental marketing
principles, their inherent inter-relationships and how marketing
can be effectively managed both as a function and a philosophy.
It builds on this to provide knowledge to increase understanding
of the important concepts, processes and frameworks of marketing
management decision making from both an operational and
strategic perspective.
Foundations in Management (20 credits)
All business activities occur within an organisational context, and
all organisations require effective and efficient management.
Organisations are highly complex and dynamic goals led open
social systems, comprised of numerous interdependent and interrelated variables. This module introduces students to the subject of
management, organisational structures and strategy. Students will
develop a critical knowledge and understanding of the structural
configurations, which organisations can assume, and the
environmental and strategic factors which influence this structure.
Students will explore management’s role within organisations,
as well as how managers can grow successful business within
today’s global business environment

Global Marketing (20 credits)
Given the importance of export-led growth, particularly in terms of
a small peripheral economy such as Northern Ireland, this module
examines exporting and broader forms of global marketing. The
factors that impact upon internationalisation will be examined, and
firm level processes and decision-making will be considered within
the context of the broader international marketing environment.
The module covers a range of concepts, issues and practices that
are relevant to the study of global marketing.

This module will seek to provide students with an in-depth
understanding of qualitative and quantitative data analysis methods.
Students will use the latest analytics software packages to digitally
research defined problems and develop business reports that present
this data in a coherent manner. They will study their application to both
business and academic contexts. Students will learn to manipulate
data from a variety of industry databases and social media sites such
as Facebook and LinkedIn analytics. The module will focus on the
analysis and interpretation of primary and secondary data.

Marketing is a core but largely undervalued component of new
venture creation. The identification and evaluation of market
opportunities and their strategic and tactical development are at
the heart of the entrepreneurial process This module explores issues
and the challenges that exist at the interface between marketing and
entrepreneurship theory, to answer these questions and to draw out
the practical implications for practice in enterprising businesses.

Strategy & Innovation (20 credits)

The purpose behind the Applied Marketing Project is to enable
students to apply knowledge and skills acquired throughout the
course to an organisational issue or problem. This module serves as
an integrating mechanism for all other modules as well as developing
powers of analysis and evaluation and project management skills.
This module follows on from the Marketing Analytics module that
students undertook in order to develop the appropriate skills to
complete an applied marketing project efficiently and
effectively.

Strategy consists of the analysis and decisions an organisation
undertakes in order to create and sustain competitive advantage.
Understanding these interrelated processes is crucial for creating and
developing organisations. This module explores these decision areas
from a range of contemporary perspectives focusing particularly
on innovation and business development using innovative business
modelling techniques.

Applied Marketing Project (40 credits)

Entrepreneurial Marketing (20 credits)
Rapid changes in technology, political structures and lifestyles are
creating new products, new markets and opportunities for enterprise
and for entrepreneurial people. On the other hand, these factors
combined with the pressure of aggressive competition, create an
environment full of threats to challenge the determination of such
entrepreneurial people.
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Undergraduate
Degrees
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Why study an undergraduate degree
programme at Ulster?
Our undergraduate degree programmes have been developed with the end goal of creating the
leaders of tomorrow. Depending on the programme that you enrol to, you may also obtain credit
for professional qualification that would add value to your CV as you begin your journey into the
workforce or starting your own business. Ulster undergraduate degrees are also designed for
those looking to study at postgraduate level.
As part of the student experience, Ulster University offers guest lecturer and seminar activities
delivered by key leaders from industry both from the UK and locally in Qatar. This gives students
the opportunity to use the knowledge and understanding that they have learnt in the classroom
and apply it to live examples within industry.
If you do not meet the entry requirements, CUC will provide you with a support programme that
will help you improve your English level and your academic skills.
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Exams and Assessments
To check the understanding, students will be assessed
through case studies, essays, portfolio work, reports,
exams and presentations both individually and in groups.

Entry Requirements
The general entry requirements identify the minimum
qualifications needed for application to our
undergraduate courses. Competence in written and
spoken English is a general entrance requirement for
entry to all courses, with some courses also requiring
specific grades for mathematics.

Entry point: International Foundation
Programme
• Be 18 years old or over upon completion of the
International Foundation Programme.
• Successful completion of high school, equivalent to
the General Secondary Education Certificate, or Qatar
Senior School Certificate with a minimum of 50% in 5
subjects.
• Attain the equivalent of a minimum grade C, at GCSE
level, in 5 subjects.
• Attain an Academic IELTS overall score of 5.0 (with
no contributing band score of less than 5.0).
• Other international qualifications will be considered
on merit for equivalency with the above requirements.
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Entry point: Year 1

Entry point: Final year

• Completion of 13 years of education to include
successful completion of General Secondary Education
Certificate or Qatar Senior School Certificate to include
50% or above in Mathematics.

• GPA at a 3.2 level or higher to be equivalent to 60%+ or
a merit profile or more in HND in Business or equivalent
qualification for full-time students.

AND

• Pass profile or more in HND in Business or equivalent
qualification for part-time students.

• Three A Levels Grade CCC or IB Certificate (minimum
24 points, with at least 12 points at higher level) or
Pearson BTEC Level 3 at Extended Diploma level
(MMM profile).
AND

• Academic IELTS overall score of 6.0 (with no
contributing band score of less than 5.5).

OR

AND

• Academic IELTS overall score of 6.0 (with no
contributing band score of less than 5.5).
• Evidence of successful completion of a recognised
Level 5 qualification studied through the medium of
English.

OR

• Successful completion of Ulster’s International
Foundation Programme.
• Other international qualifications will be considered
on merit for equivalency with the above requirements.
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BSc (Hons)
Business Studies
Full-time, 3 years (4 years including International Foundation Programme)

This degree prepares you for a career in business management within
industry, commerce or the public sector. It focuses on the acquisition
and application of knowledge relevant to the role of the manager in the
rapidly changing environment which is the modern business world. The
course also provides you with opportunities to develop and enhance
your range of personal and interpersonal transferable skills which are
vital to successful performance in the workplace.
Professional Recognition

Programme Structure

The programme is recognised by a number of professional
bodies related to accountancy, marketing and human
resources. On successful completion of the programme,
students have sought exemption from professional bodies
such as the Institute of Chartered Accountants (ICA), the
Chartered Institute of Management Accountants (CIMA),
the Association of Chartered Certified Accountants
(ACCA), the Chartered Institute of Marketing (CIM) and the
Chartered Institute of Personnel and Development (CIPD).

The BSc (Hons) Business Studies programme is offered in
full-time mode only and the duration of the course is 3 years
or 4 years with the International Foundation Programme.
The course is modular in design with students undertaking
18 modules in total to obtain the Hons degree. The course
is modular in design with students undertaking 18 modules
in total with each module worth 20 credits (360 credits in
total). Students will normally study 3 modules per semester.

Career Opportunities
Graduates possess a combination of knowledge and skills
which is attractive to a wide range of potential employers.
The career opportunities available include management
level posts in finance, production, purchasing, personnel
and marketing in industry and commerce. Many graduates
pursue successful careers in the civil service, government
agencies and other public sector organisations. Each year
a number of graduates proceed to postgraduate studies
in this University or elsewhere. Students also gain the
entrepreneurial capabilities to start their own businesses.
50

The International Foundation Programme will be 1 year,
full-time.
If you have completed 12 years of high school (Grade
12 / Thanawiyah) you will successfully complete the
International Foundation Programme before progressing to
year one of BSc (Hons) Business Studies.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.
Part-time mode is available for those students who wish to
top up their diploma to a full degree (subject to mapping of
previous qualifications).

Developing
The Business Leaders
of The Future
5151
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What Will
You Study?
Year 1

Year 2

Introduction to Accounting for
Business

organising, managing
organisational control.

This module provides an introduction to
financial and management accounting.
The background to the requirement to
produce, and the purpose of preparing
accounting statements is examined. The
module introduces the student to the study
of accounting as it impacts on business
and economic activity. In particular,
it considers the preparation of basic
financial statements for sole-traders and
introduces the student to terminology used
in cost determination and pricing.

Principles of Marketing

Design Thinking and Management
Skills

This module will enable students to
understand the business environment by
developing an integrated perspective of
the political, legal, economic,
social-cultural,
demographic,
technological and ethical environments.
An overall picture of the organisation and
their relationship with these environments
will be formed.

This module aims to encourage students
to acquire, develop and reflect on key
skills needed to succeed both in university
and in a chosen future career in business.
It will introduce students to and develop
their ability to practice key principles of
design thinking.
Principles of Management
This module introduces students to the
study of management, and the role of the
manager within the business organisation.
The characteristics of organisations
(the context for management work) are
examined, and following on from this the
module provides an introduction to the
core functions of management. Topics
studied include the functions of planning,

people

and

This module provides students with an
appreciation of the nature, scope and
breadth of the fundamental concepts
and principles of marketing. It represents
a key underpinning to subsequent
marketing related modules within degree
programmes.
Business Awareness and Analysis

Business and the Economy
This module will provide an introduction
to the fundamental concepts and
applications of economics as they affect
individuals, firms and governments,
as well as the policy decisions taken
in industry, commerce, and local
government.

Accounting for Business Decisions
The module informs and equips students
to effectively respond to a plethora
of potential issues that can arise in
business, particularly those pertaining
to investment, financing and costing
decisions. The module aims, through
a variety of teaching and learning
mechanisms, to equip students with a
knowledge of the main techniques used in
accounting and business to competently
assess and to understand the main issues
and ramifications of decision making in
business.
Operations and
Management

Supply

Chain

This module equips students to
understand the issues concerned with
managing an organisation’s resources
and to appreciate the complexity of
problems related to monitoring and
managing operational performance.
The teaching and learning methods
incorporate inherently practical activities
that are representative of the subject. The
module demonstrates the importance
of operations management to every
organisation’s success.
Digital Analytics Skills
This module seeks to provide students
with an in-depth understanding of
qualitative and quantitative digital data
analysis methods. Alongside this, students

will utilise the digital tools within the
module to develop and enhance their
employability skills. Students will use
the latest analytics software to digitally
research defined problems and develop
business reports that present this data in
a coherent manner. Students will learn to
manipulate data from a variety of sources
including social media sites such as
Twitter, Instagram and LinkedIn analytics.
The module will focus on the analysis and
interpretation of primary and secondary
data.
Managing and Developing People
This module focusses on the various
processes that can be used within an
organisation to maximise an individual’s
motivation, abilities and performance
with a view to positively impacting
personal goals and those of the
organisation. To that end, the syllabus
concentrates on potential transformation
processes that might lead to ‘commitment’
rather than a reliance on ‘compliance’ in
the workplace.
Digital Business Management
This module aims to provide students with
an understanding of e-business and its
applications in different organisations.
On successful completion of this module
students will have an in-depth knowledge
of the e-business; understand and
apply concepts and models underlying
e-business; analyse how organisations
apply e-business technologies to
improve their operations and to create
competitive advantage; and critically
evaluate current practice on creating and
managing e-business applications.
Marketing Communications
Marketing
management
develops
managerial concepts and frameworks
of marketing analysis, planning,

implementation and control. Students
will explore many of the key topic areas
within the wider scope of the marketing
discipline. The emphasis throughout will
be on the management of marketing
through planning, implementing and
controlling marketing activity in the firm.

Year 3 (Final Year)
Governance, Risk and Ethics
The module informs and equips you to
effectively respond to the governance
challenges organisations face today.
The module aims to investigate the key
components for securing the highest
standards of effective corporate
governance.
Leadership and Change
Managing change is an increasingly
important aspect of the manager’s role.
This module will equip you with the
knowledge, skills and abilities to recognise
and understand the need for change and
the nature of the change required, and to
deploy a range of measures (tailored to
the diagnosis) to ensure that the change
process is managed and led effectively
and efficiently.
Global Marketing
In an increasingly global environment
this module seeks to develop your
understanding of the socio-cultural,
economic, legal and political variables
which will impact on the international
decision making and planning processes
of an organisation and influence
international marketing mix strategies.
Business Strategy

places particular emphasis on achieving
a balanced understanding of strategic
management theory and practice,
introduces the concept of Business
Strategy. It aims to develop your
awareness and understanding of the
means by which viable business strategies
can be developed and implemented in
a complex and challenging competitive
climate.
Enterprise Development and
Entrepreneurship
This module enables you to develop an
understanding of business formation and
development from an entrepreneur’s
perspective. Not only will you develop an
awareness of the role of the entrepreneur
in the enterprise development process
but you will also develop capabilities to
recognise, plan and develop new venture
opportunities. You will understand the
consequences of decision-making in
all aspects of enterprise development
including sales and marketing, human
resources, finance and operations.
Integrating Marketing Insight
In an increasing competitive business,
it is becoming more important for
organisations to be able to take market
and marketing research information and
turn it into insight to influence strategic
plans. This module focuses on the
concepts, issues and practices which
impact on the ability to create meaningful
information that organisations can use
in a practical way. It gives students an
opportunity to develop an analytical
approach to understanding business
issues, designing mechanisms to address
them, and to help decision making in an
organisational context.

This integrative core module, which
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FUTURE PROOF
YOUR CAREER IN THE
DYNAMIC WORLD OF
GLOBAL BUSINESS
BSc (Hons) Business Analytics offers you a strong foundation
in business and technology modules. You will develop
skills in analytics, software development and utilisation,
data management, internet technologies, digital marketing,
financial analytics, and project management. If you are
interested in seeking knowledge on how data and information
are analysed,using software technology, to improve business
activities, then BSc (Hons) Business Analytics is particularly
suited to you. The course will equip you with the analytical,
technology and leadership skills that will future proof your
career in the dynamic world of global business. You will gain
experience of software tools such as Excel, SAGE, Power BI
and Tableau.
BSc (Hons) Business Analytics offers great employment
opportunities, particularly in the technology, professional
services, manufacturing and public sectors. The course
provides you with the transferable and technical skills
attractive to employers in the ever changing world of work.

BSc (Hons)
Business Analytics
Full-time, 3 years (4 years including International Foundation Programme)

Programme structure
The BSc (Hons) Business Analytics is offered in full-time mode
only and the duration of the course is 3 years or 4 years
with the International Foundation Programme. The course is
modular in design with students undertaking 18 modules in
total with each module worth 20 credits (360 credits in total).
Students will normally study 3 modules per semester.
The International Foundation Programme will be 1 year, fulltime.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.
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What Will You Study?
Year 1
Principles of Management
This module introduces the fundamental
concepts
of
management
and
cognate topics, including the business
environment, business ethics, motivation,
problem solving and decision making,
planning, human resource management,
organisational structure, change and
innovation, and operations and quality.
Students will acquire an understanding
of the issues and challenges facing
managers in both domestic and global
environments..
Academic and Business Analytics
Skills
The module establishes a solid foundation
for students as they make the transition
to become effective learners at third
level and beyond. As such, the module
identifies, develops and assesses a range
of skills that are important for academia
and business. The module provides and
introduction to the business analytical
skills which are necessary to address
challenges and opportunities in the
current global business environment.
Software Development I

designing and developing database
systems using a range of techniques,
tools and technologies. It emphasises
the important role of databases within
an organisation and addresses the use of
scalable and secure relational database
management systems to facilitate the
development of software systems
involving large volumes of data and over
the web.
Principles of Marketing
The module specifically provides students
with understanding of the key principles
and concepts of marketing to allow further
learning of the strategic importance of the
area in the future. The module specifically
provides students with understanding
of the key principles and concepts of
marketing to allow further learning of the
strategic importance of the area in the
future.
Accounting Information Systems
Technology has a major impact on how
organisations collect, process and control
accounting and financial data. This
module offers students an opportunity to
evaluate different accounting information
systems for the purpose of ensuring they
meet an organisations needs. Students
will be able to assess how emerging
technologies influence the design of
these accounting information systems for
organisations.

range of theoretical and practical issues
surrounding financial decision making.
The module will provide students with
an understanding of the key issues and
techniques used in financial decision
making with particular emphasis placed
on ethical corporate governance and
business ethics within the context of
financial decision making.
Professional Skills Development
This module is designed to provide
students with the necessary tool kit to
lead their own professional credibility,
during and after their under graduate
study. It will provide an interactive and
experiential learning environment for
students whereby they can learn about
the kind of business leader they want to
become and how to achieve this
Internet Technologies
This module provides students with the
combination of creative and technical
skills necessary to implement design
concepts using internet technologies.
Lectures and tutorials are used to
introduce ideas and techniques, and
practical skills are developed through
group based and individual mini-projects.

ability to both understand and manage
these complex and interrelated systems.
Consequently, aspects of business that
were once seen in isolation (eg people,
organisation,
process,
information
and technology) are now expected to
operate as part of a seamless whole
- both within and across enterprises.
This places stringent new demands on
the knowledge, skills and technologies
required to develop and control
(manage) such systems.
Data Analytics for Business
There is an increasing use of analytics in
the current global business environment.
Data analytics is an important part of
this trend, as it gives insights into an
organisations business performance and
plays an important role in increasing
the value of an organisation. Today’s
businesses need timely information that
assists them to take important decisions
within business scenarios. This module
will give students a strong understanding
which is becoming increasingly important
as business and technology evolve.

Project Management

This module provides students of
computing with an initial competence
in the development of software through
the medium of a modern programming
language with facilities for both structured
and object-oriented programming

Year 2

This module is designed to develop an
understanding of project management
issues, roles and activities within
organisations by exploring the balance
between theory, practical skills and
knowledge.

Database Systems

Finance for Decision Making

Management Information Systems

The module covers the fundamental
principles and theory of database design
and provides practical experience in

Financial decisions and their implications
are an important consideration for global
business’. This module will examine a

Information systems are becoming ever
more central to society, especially in
business and industry. As society and
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technology develop in parallel, the most
important skills for the future lie in the
development of individuals with the

Econometrics and Financial
Analytics
Data analytics is critical to organisational
decision making. However, the analysis
of economic and financial data presents
unique challenges given the nature of the
data itself. It is therefore, fundamental
that future industry practitioners are
able to apply analytical skills in these
fundamental areas also to support
and enhance organisational decision
making. Today’s business leaders need
timely information that helps them to
take important decisions and forecast
possible future scenarios. This module
will give students a strong foundation
in econometrics and financial analytics
both of which are becoming increasingly
important as businesses and technology
evolve.

approaches used in business. The module
students with the skills and knowledge
to work with data and use predictive
analytic and modelling techniques so to
make evidence-based decisions around
future business trends.
Business Intelligence
This module provides the student with
a sound understanding of Knowledge
Management
and
the
Learning
Organisation. Particular attention is
awarded to technological development
within these fields. The opportunity to
construct a simple knowledge-oriented
computerised system is provided.

Leadership and Strategy
This module equips students with an
understanding of leadership dynamics
and strategic vision in organisations and
the challenges associated with leading
organisations through strategic change.
The module will examine a range of
theoretical approaches that will be used
to help analyse and evaluate leadership
and strategy in organisations
Marketing Metrics

Year 3
Digital Strategy and
Communications
The module aims to explore a range of
contemporary issues facing organisations
operating in a digital world. Teaching
provided will allow students to fully
appreciate the impact and influence of the
dynamic digital landscape.

This module is designed to provide
students with an appreciation of
analytical tools and metrics available
to evaluate the performance of specific
marketing activities.
Advanced
Business

Data

Analytics

for

This module is designed to introduce
the student to advanced data analytic
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BSc (Hons)
Business with Computing
Full-time, 3 years (4 years including International Foundation Programme)

An Interdisciplinary Degree Designed To
Equip You With Business And Technical
Skills Required For A Changing World
BSc (Hons) Business Studies with Computing offers you
the opportunity to take Business as a major subject with
Computing as a minor subject. By studying business as a
major you will develop skills in business and management
functions, for example finance, marketing, supply chain
management, leadership and organisational behaviour.
By studying Computing as a minor, you will develop skills
on managing the busines’s computer hardware, network
operations and cyber security.
Career Opportunities
If you are interested in developing a career in business where
analysing, developing and securing the business operating
networking systems is a component, then BSc (Hons) Business
Studies with Computing is the course for you. The Computing
minor has a particular focus on computer hardware and
network operations and cyber security.
Programme Structure
The BSc (Hons) Business Studies with Computing is offered in
full-time mode only and the duration of the course is 3 years
or 4 years with the International Foundation Programme.
The course is modular in design with students undertaking
18 modules in total to obtain the Hons degree. The course is
modular in design with students undertaking 18 modules in
total with each module worth 20 credits (360 credits in total).
Students will normally study 3 modules per semester.
The International Foundation Programme will be 1 year, fulltime.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.
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What Will You Study?
Year 1
Principles of Management
This module introduces the fundamental
concepts
of
management
and
cognate topics, including the business
environment, business ethics, motivation,
problem solving and decision making,
planning, human resource management,
organisational structure, change and
innovation, and operations and quality.
Students will acquire an understanding of
the issues and challenges facing managers
in both domestic and global environments.
Academic and Career Enhancement
Skills
The module establishes a solid foundation
for students as they make the transition to
become effective learners at third level.
As such, the module identifies, develops
and assesses a range of skills that are
important for academic achievement. In
this module, student learning, progression
and achievement is closely monitored and
supported by the Module Coordinator.
Systems Analysis and Design
This module is devoted to the
understanding of organisations as
systems, the environment in which
they operate and the processes they
undertake. It provides the student with
knowledge of the tools and techniques
of modern systems analysis, essential to
the creation of information systems using
industrial best practice.
It investigates concepts associated with
business analysis, methodologies and
modelling techniques in use today.
The module also develops project
management and communication skills.
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Year 2
The module will develop a student as an
IT professional analysing and designing
effective systems in industrial and
commercial environments.
Principles of Economics
This module introduces students to the
fundamental concepts and principles
of economics and provides an essential
underpinning for more advanced study of
economics and economic issues.
Principles of Marketing
The module specifically provides students
with understanding of the key principles
and concepts of marketing to allow further
learning of the strategic importance of the
area in the future.
Computer Hardware and
Operating Systems
Differences in the internal structure and
organisation of a computer lead to
significant differences in performance
and functionality, giving rise to an
extraordinary range of computing
devices, from hand-held computers to
large-scale, high-performance machines.
This module addresses the various options
involved in designing a computer system,
the range of design considerations, and
the trade-offs involved in the design
process.

Finance for Decision Making
Financial decisions and their implications
are an important consideration for global
busines’s. This module will examine a
range of theoretical and practical issues
surrounding financial decision making.
The module will provide students with
an understanding of the key issues and
techniques used in financial decision
making with particular emphasis placed
on ethical corporate governance and
business ethics within the context of
financial decision making.
Professional Skills Development
This module is designed to provide
students with the necessary tool kit to
lead their own professional credibility,
during and after their undergraduate
study. It will provide an interactive and
experiential learning environment for
students whereby they can learn about
the kind of business leader they want to
become and how to achieve this.
Internet Technologies
This module provides students with the
combination of creative and technical
skills necessary to implement design
concepts using internet technologies.
Lectures and tutorials are used to
introduce ideas and techniques, and
practical skills are developed through
group based and individual
mini-projects.
Operations and Supply Chain
Management

organisation, and control of the flow
of information and materials along
the supply chain in order to meet
customer requirements. The aim of
this module is to assist students in the
analysis of developments enhancing
the role of operations and supply
chain management, and enable them
to develop and manage operational
strategies to meet corporate objectives.
Computer Networks & Security
This module provides an in-depth study of
computer, communications and networks.
This module will introduce the concepts
and principles of computer networks to
guide the installation and maintenance of
modern, high quality reliable networks.
In addition, students will be given the
opportunity to learn how to configure
and test networks, deploy network
based software applications and resolve
network infrastructural problems. Students
will have an in-depth knowledge of basic
skills in networking, and an appreciation
for emerging themes that could impact
networking in the future
Organisational behavior
This module will introduce the fundamental
concepts of Organisational Behaviour
and encourage students to develop
an understanding of managing and
developing people in a business context.
The module will examine a range of
theoretical approaches that will be used
to help analyse and evaluate situations
and issues relevant to behaviour within
organisations.

Year 3

Research Methods for Business

Entrepreneurship and innovation

In the course of this module, students
will develop an understanding of, and
the ability to use, the core theories
and techniques underpinning business
research - both academic research and
applied research. This will be supported
by providing students with the knowledge
required to utilise appropriate software
for the analysis and presentation of
research.

This module aims to equip students with
a knowledge and understanding of
entrepreneurial and innovation processes,
and their relationship with business and
economic development. It will enable
students to develop the skills necessary
to participate in business venturing
projects. Assessment is by coursework and
examination
Business Intelligence

Leadership and Strategy

This module provides the student with
a sound understanding of Knowledge
Management
and
the
Learning
Organisation. Particular attention is
awarded to technological development
within these fields. The opportunity to
construct a simple knowledge-oriented
computerised system is provided.

This module equips students with an
understanding of leadership dynamics
and strategic vision in organisations and
the challenges associated with leading
organisations through strategic change.
The module will examine a range of
theoretical approaches that will be used
to help analyse and evaluate leadership
and strategy in organisations.

Global Business Environment

Network Operating Systems

This module explores the complexity of
forces that make up the global economy.
In particular, it aims to understand the
impact of these forces on the activities
of the firm, and the decisions they must
take if they are to survive and prosper.
The module will focus on the national,
regional, and international contexts, and
will aim to give students an understanding
of an increasingly volatile, uncertain,
complex and ambiguous global business
environment.

The module combines an in-depth study
of the key theoretical concepts of modern
Networked Operating systems, with
practical hands-on industry focused
techniques to enable the student to
understand the relationship between this
theory and the practical implementation
of modern Operating Systems

Operations
and
supply
chain
management is the planning, design,
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Artificial Intelligence
BEng (Hons.)
Full-time, 4 years (with a Foundation Year)

Gain the skills to design and develop the next
generation of Artificial Intelligence (Al) systems and
services.
Increased use of Artificial Intelligence (Al) can bring major
social and economic benefits by automating tasks currently
done by humans. AI computers can analyse and learn from
information at higher accuracy and speed than humans
can. It offers massive gains in efficiency and performance to
most or all industry sectors, for example in Health, Financial
Technology, Advanced Manufacturing and Social Media.
Al is software that can be integrated into existing processes,
improving them, scaling them, and reducing their costs, by
making or suggesting more accurate decisions through better
use of information.
This course will develop your employability skills by:
• providing you with a broadly-based education in AI and
its related technologies which will equip you with the
knowledge and skills to select and apply appropriate AI
techniques to a particular domain.
• providing a systematic study of the theory and principles
of AI, which includes fundamental theoretical computer
science, mathematics, programming and software
engineering.
• developing your competence in the use of programming
languages for the production of AI and Machine Learning
software components.

Where Will it Lead?
AI skill sets are in high demand across all sectors, such as finance,
consulting, manufacturing, pharmaceuticals, government and
education. As a graduate in Artificial Intelligence, you will be
well placed to progress into a wide variety of careers from
large-scale established commercial enterprises to innovative
technology start-ups with opportunities in large companies
e.g. financial services firms, consumer retail firms, small and
medium sized businesses or the public sector.

Programme Structure
This programme can be studied over 4 years (with a Foundation
Year), with an optional additional work placement year. In the
event of this, students will be required to take a Professional
Practice unit.
Students may be able to join Year 2 with a relevant Foundation
or Diploma.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve your
English level and your academic skills.

• developing your ability to analyse problems, reason a
solution, and represent the knowledge using suitable AI
methods and computational techniques.
• providing opportunities for the development of practical and
team-based skills in applying AI in an industrial context.
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What Will You Study?
Entry Requirements:
As per Ulster University guidelines, you
must satisfy one of the below:
- If you have completed 12 years of
education, you can join this degree by
completing a Foundation Year, which will
be considered as Year 0. Completion of
13 years of education to include successful
completion of General Secondary
Education Certificate or Qatar Senior
School Certificate to include 50% or
above in Mathematics.
- A level: Grades BBB to include ONE
subject from Mathematics, Further
Mathematics, Physics, Chemistry, Biology,
Computing (not ICT/IT), Software
Systems Development, Technology and
Design, Design and Technology, Digital
Technology, Electronics, Engineering or
Double Award Science/Applied Science.
For applicants offering Mathematics or
Further Mathematics or Physics subjects
at A level, a two-grade reduction will be
applied i.e. BCC
- BTEC Level 3 QCF Extended Diploma in
Computing (not ICT/IT), Electronics or an
Engineering discipline with overall award
profile of DDD or BTEC Level 3 RQF
National Extended Diploma in Computing
(not ICT/IT), Electronics or an Engineering
discipline with overall award profile of
DDM
- International Baccalaureate: Minimum
26 points (13 at Higher level to include
Grade 4 HL Mathematics and another
HL subject from Mathematics, Physics,
Chemistry,
Biology,
Computing,
Technology or Engineering).
-----------------------AND --------------------- Academic IELTS overall score of 6.0
(with no contributing band score of less
than 5.5).
-------------------------OR---------------------- Successful completion of Ulster’s
International Foundation Programme.
- Other international qualifications will be

considered on merit for equivalency with
the above requirements.
You may be able to join the programme at
either Year 2 or 3 if you have a
- GPA at a 3.2 level or higher to be
equivalent to 60% + or a merit profile or
more in HND in Business or equivalent
qualification for full-time students.
-------------------------OR---------------------- Pass profile or more in HND in Business
or equivalent qualification for part-time
students.
-----------------------AND --------------------- Academic IELTS overall score of 6.0
(with no contributing band score of less
than 5.5).
-------------------------OR---------------------Evidence of successful completion of a
recognised Level 5 qualification studied
through the medium of English.
Year 1
Software Development I
This module provides students of
computing with an initial competence
in the development of software through
the medium of a modern programming
language with facilities for both structured
and object-oriented programming
Software Development II
This module is a direct follow-on to
Software Development I. Students are
introduced to more advanced features
of both an algorithmic programming
language and an object oriented
language, and will be expected to acquire
a higher level of competence in writing
software.
Database Systems
The module covers the fundamental
principles and theory of database design
and provides practical experience in

designing and developing database
systems using a range of techniques,
tools and technologies. It emphasises the
important role of databases within an
organisation and addresses the use of
scalable and secure relational database
management systems to facilitate the
development of software systems involving
large volumes of data and over the web.
Computer Hardware and Operating
Systems
Differences in the internal structure and
organisation of a computer lead to
significant differences in performance
and functionality, giving rise to an
extraordinary range of computing devices,
from hand-held computers to large-scale,
high-performance machines. This module
addresses the various options involved in
designing a computer system, the range of
design considerations, and the trade-offs
involved in the design process.
Mathematics for Engineering I
This module provides students with a solid
foundation in the fundamental topics in
engineering mathematics. The material
develops the student’s competencies in
the essential mathematics that forms an
integral part of an undergraduate honours
degree in engineering related disciplines.
Artificial Intelligence I
This module gives the students an
understanding of the foundations,
methodologies
and
technological
applications of AI technologies, and will
develop their ability to apply these to the
design and implementation of AI models.
The role of learning, problem solving,
knowledge representation and reasoning
within supervised learning within AI will be
covered.
Year 2
Computer Networks & Security
This module provides an in-depth study of

computer, communications and networks.
This module will introduce the concepts
and principles of computer networks to
guide the installation and maintenance of
modern, high quality reliable networks.
In addition, students will be given the
opportunity to learn how to configure
and test networks, deploy network
based software applications and resolve
network infrastructural problems. Students
will have an in-depth knowledge of basic
skills in networking, and an appreciation
for emerging themes that could impact
networking in the future
UX
This module builds on programming
foundations covered in Year 1 and
provides a foundation for the Web
development modules in Year 2 and 4. In
addition, it offers an appreciation of user
factors in application design and provides
students with the tools to specify and
develop high quality user interfaces.
Object oriented Programming
This module builds on the programming
foundations developed during year one
and introduces students to the concepts of
object-oriented design and programming.
Students learn how to use OO concepts to
design and implement software solutions
using the C++ programming language.
Algorithms and Data Structures
The module builds upon the expertise
acquired in Year 1 software development.
Students are introduced to the classic data
structures and algorithms that are used to
process them, the specification of methods
and classes and the measurement of
algorithm performance.

understanding and makes the concepts
more meaningful and relevant for the
student. The module also aims to generate
in the student a spirit of mathematical
investigation and discovery leading to the
development of mathematical confidence.
An introduction is given to MatLab, the
multi-paradigm numerical computing
environment
and
fourth-generation
programming language; assessment is
also partially completed in MatLab.

problems. Students will have an in-depth
knowledge of basic skills in security, and
an appreciation for emerging themes that
could impact secure systems in the future.
Intelligent Robotics

Professional Development

Computer Vision
This module provides a foundation in
the concepts and techniques used in
vision systems. Vision systems is a rapidly
expanding field and, as such, has
applications in areas such as medicine,
biomedical sciences, factory automation,
autonomous vehicle, facial recognition
software and manufacturing. The module
provides students with the opportunity
of studying a subject area that is at the
forefront of developing state-of-the-art
advances in technology.

(optional if 3rd year taken as a placement year)

This module is designed to equip
students with the appropriate research
and transferable skills needed to secure
employment within the Computing and
Engineering domain.
The module prepares students for
professional work by developing
knowledge of the responsibilities and
obligations of employees, employers
and clients as determined by codes of
professional conduct. Students will have
the opportunity to practise the presentation
of themselves in, for example, application
forms, curriculum vitae, interview, elevator
pitches and aptitude tests.
The module provides an underpinning
foundation of research concepts, methods
and techniques necessary for project
development and delivery. The students
employ research skills developed during
the module to gather research from a
variety of sources and critically review this
literature. Embedded in all these activities is
the reinforcement of the need for adhering
to recognised ethical standards and taking
a professional approach to employability.
Artificial Intelligence II

Mathematics for Engineering II

Year 3

This module introduces students to the
essential mathematics with appropriate
numerical computing and programming
required for embarking on further study
in engineering or a related discipline.
It develops the students’ mathematical
skills required to solve problems that arise
in the context of their undergraduate
study. The module content is introduced
in a pragmatic way and then related to
real world problems, which enhances

Cyber Security
This module provides an in-depth study of
secure computer systems. This module will
introduce the concepts and principles of
secure systems. In addition, students will
be given the opportunity to learn how
to configure and test application and
network security, deploy secure network
based software applications, configure
cloud systems and resolve security

This level 6 module will present some
of the sensing, perception, planning,
learning, control, and movement
generation principles necessary to design
and program intelligent robots.

Final Year Project
Students are required to undertake a
major project during the final year of
the course. The module offers students
an opportunity to develop a realistic
and meaningful piece of work during
their final year. This module allows a
chosen subject area to be researched
in depth and a solution developed as
a consequence. Students will have the
opportunity to integrate and apply the
learning achieved from other modules
in the course. The module runs during
both semesters and allows students to
develop a comprehensive approach to
all aspects of working on a large project.
The project encourages innovation and
creative thinking in the development
of the solution. It also develops the
entrepreneurial mindset, which can
influence the challenges undertaken and
final decisions made.
Computational Intelligence
Technology
Having completed this module the
student will have an understanding of
the computational intelligence research
area. The module addresses both existing
techniques used individually and in
hybrid forms. The module also introduces
the current research topics within this
domain.
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According to the World Economic Forum Report ‘Future of Jobs’
(2020), jobs within the computing and information technology
sectors are becoming the most in demand for businesses.
This Computer Science course covers all the necessary skills you will
need to be a computing professional, from idea generation to system
implementation. It provides a broad education in computer science
with a particular focus on software systems development.
If you are interested in computer software design, how computers
communicate and how they actually perform their tasks, then this
course is for you. This course will equip you with a varied computer
science education based upon the development and improvement of
your programming skills throughout. You will also learn to apply best
practice in all areas of software development.
After you complete this course you will have the skills necessary to
pursue a career in computing in a wide range of commercial and
industrial organisations.
Where Will it Lead?
As a graduate with skills in Computer Science, you will have
many career opportunities in a wide range of commercial and
industrial organisations developing new software, as data scientist/
analyst, project managers, systems analysts in planning and
technical management, or information management and database
environments. You may also work in marketing and sales or as a
consultant.
Average salaries are often higher than those of other graduates and
there are also opportunities for postgraduate study in computing,
software development, artificial intelligence, IoT or a related area.
With this degree students could become:
- Automated Test Engineer
- IT Analyst
- Programmer
- Software Developer
- Technology Consultant
- Web Developer
- Technical Support Engineer

BSc. (Hons.)
Computer Science
Full-time, 4 years (with a Foundation Year)

Programme Structure
The BSc (Hons) Computer Science is offered in full-time mode only
and the duration of the course is 3 years or 4 years with a Foundation
Year. The course is modular in design with students undertaking 18
modules in total to obtain the Hons degree. For the main Bachelors
Degree, students will study 3 modules per semester, with each
module worth 20 credits (total 360 credits).
If you have completed 12 years of high school (Grade 12 /
Thanawiyah) you will successfully complete the International
Foundation Programme before progressing to year one of BSc
(Hons) Computer Science.
If you do not meet the entry requirements, CUC will provide you with
a support programme that will help you improve your English level
and your academic skills.
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What Will You Study?
Year 1
Mathematics for Computing
This module is designed to give the student
an appreciation of the mathematical
concepts required for computer science.
This module provides fundamental
topics necessary for
developing
student competencies in the essential
mathematics that forms an integral part
of an undergraduate honours degree in
computing.
Software Development I
This module provides students of
computing with an initial competence
in the development of software through
the medium of a modern programming
language with facilities for both structured
and object-oriented programming
Software Development II
This module is a direct follow-on to
Software Development I. Students are
introduced to more advanced features
of both an algorithmic programming
language and an object oriented
language, and will be expected to acquire
a higher level of competence in writing
software.
Database Systems
The module covers the fundamental
principles and theory of database design
and provides practical experience in
designing and developing database
systems using a range of techniques,
tools and technologies. It emphasises the
important role of databases within an
organisation and addresses the use of
scalable and secure relational database
management systems to facilitate the
development of software systems involving
large volumes of data and over the web.
Computer Hardware and Operating
Systems
Differences in the internal structure and
organisation of a computer lead to
significant differences in performance
and functionality, giving rise to an
68

extraordinary range of computing devices,
from hand-held computers to large-scale,
high-performance machines. This module
addresses the various options involved in
designing a computer system, the range of
design considerations, and the trade-offs
involved in the design process.
Systems Analysis and Design
This module is devoted to the
understanding of organisations as systems,
the environment in which they operate and
the processes they undertake.
It provides the student with knowledge
of the tools and techniques of modern
systems analysis, essential to the creation
of information systems using industrial best
practice.
It investigates concepts associated with
business analysis, methodologies and
modelling techniques in use today.
The module also develops project
management and communication skills.
The module will develop a student as an
IT professional analysing and designing
effective systems in industrial and
commercial environments.
Students nurture their professional skills
and learn how to work collaboratively in
teams.

Year 2
Computer Networks & Security
This module provides an in-depth study of
computer, communications and networks.
This module will introduce the concepts
and principles of computer networks to
guide the installation and maintenance of
modern, high quality reliable networks.
In addition, students will be given the
opportunity to learn how to configure
and test networks, deploy network
based software applications and resolve
network infrastructural problems. Students
will have an in-depth knowledge of basic
skills in networking, and an appreciation
for emerging themes that could impact
networking in the future

to wider environments both existing and
yet to emerge.

UX
This module builds on programming
foundations covered in Year 1 and
provides a foundation for the Web
development modules in Year 2 and 4. In
addition, it offers an appreciation of user
factors in application design and provides
students with the tools to specify and
develop high quality user interfaces.
Object oriented Programming
This module builds on the programming
foundations developed during year one
and introduces students to the concepts of
object-oriented design and programming.
Students learn how to use OO concepts to
design and implement software solutions
using the C++ programming language.
Algorithms and Data Structures
The module builds upon the expertise
acquired in Year 1 software development.
Students are introduced to the classic data
structures and algorithms that are used to
process them, the specification of methods
and classes and the measurement of
algorithm performance.
Web Application Development
This module concerns the basic principles
underlying the creation and maintenance
of dynamic, database driven web
applications. The module focuses on how
to build and maintain real-world, dynamic
websites using open source languages
including PHP and MySQL.
Mobile Application Development
This module will provide students with
the opportunity to gain the knowledge
and skills that will equip them to mature
as software developers specialising in
application development for mobile
technologies. Students will gain detailed
knowledge of the mobile app creation
process and of developing software
solutions targeted at the Android
environment. The knowledge gained
and the solid foundation developed will
equip the student with the confidence and
capability to be able to extend their study

Professional Development
(Optional if taking 3rd year as Work
Experience)
This module is designed to equip
students with the appropriate research
and transferable skills needed to secure
employment within the Computing and
Engineering domain.
The module prepares students for
professional work by developing
knowledge of the responsibilities and
obligations of employees, employers
and clients as determined by codes of
professional conduct. Students will have
the opportunity to practise the presentation
of themselves in, for example, application
forms, curriculum vitae, interview, elevator
pitches and aptitude tests.
The module provides an underpinning
foundation of research concepts, methods
and techniques necessary for project
development and delivery. The students
employ research skills developed during
the module to gather research from a
variety of sources and critically review this
literature. Embedded in all these activities is
the reinforcement of the need for adhering
to recognised ethical standards and taking
a professional approach to employability.

Year 3
Final Year Project
Students are required to undertake a major
project during the final year of the course.
The module offers students an opportunity
to develop a realistic and meaningful
piece of work during their final year. This
module allows a chosen subject area to
be researched in depth and a solution
developed as a consequence. Students
will have the opportunity to integrate and
apply the learning achieved from other
modules in the course. The module runs
during both semesters and allows students
to develop a comprehensive approach to
all aspects of working on a large project.
The project encourages innovation and
creative thinking in the development
of the solution. It also develops the
entrepreneurial mindset, which can
influence the challenges undertaken and
final decisions made.
Cyber Security

(optional)
This module provides an in-depth study of
secure computer systems. This module will
introduce the concepts and principles of
secure systems. In addition, students will
be given the opportunity to learn how
to configure and test application and
network security, deploy secure network
based software applications, configure
cloud systems and resolve security
problems. Students will have an in-depth
knowledge of basic skills in security, and
an appreciation for emerging themes that
could impact secure systems in the future.
Concurrent and Distributed Systems
(optional)
This module provides a theoretical
foundation in the area of concurrent and
distributed systems. This is an increasingly
important area of computing as these
types of systems are now manifest in a
wide range of internet/intranet based
application domains. The module first
covers the key theory and design principles
and then provides a learning path for
software development in this exciting and
evolving area of computing/engineering.
As a consequence it facilitates students to
develop expertise in the core skills area
of multithreaded, networked and webenabled computer systems.
Enterprise Computing
(optional)
This module will expose students to
the world of heterogeneous enterprise
computing with an emphasis on multitier, web enabled applications. This
is an increasingly important area of
computing as these systems are now
manifest in a wide range of web based
applications. The module will first provide
an understanding of the role and function
of the core technologies involved and then
address the design principles required
for developing enterprise computing
applications. Consequently this module
aims to meet the needs of today’s
undergraduate students who wish to equip
themselves with expertise in implementing
enterprise wide computing systems.
Network Operating Systems
(optional)
The module combines an in-depth
study of the key theoretical concepts of
modern Networked Operating systems,

with practical hands-on industry focused
techniques to enable the student to
understand the relationship between this
theory and the practical implementation of
modern Operating Systems
Advanced Mobile Technology
(optional)
This module addresses and develops
understanding and knowledge of key
and emerging concepts associated with
mobile technologies, and fosters related
mobile application software design and
development principles.
Intelligent Robotics
(optional)
This level 6 module will present some of the
sensing, perception, planning, learning,
control, and movement generation
principles necessary to design and
program intelligent robots.
Computer Vision
(optional)
This module provides a foundation in
the concepts and techniques used in
vision systems. Vision systems is a rapidly
expanding field and, as such, has
applications in areas such as medicine,
biomedical sciences, factory automation,
autonomous vehicle, facial recognition
software and manufacturing. The module
provides students with the opportunity
of studying a subject area that is at the
forefront of developing state-of-the-art
advances in technology.
Mixed Reality
(optional)
The module provides an in-depth overview
into the theoretical and technical issues
underpinning mixed reality application
design and development and provides
practical experience in pitching and
developing mixed reality applications
using a range of techniques, industry
standard tools and technologies. It
emphasises the important role of testing
and user feedback in the development
and implementation process. The module
will explore emerging technologies,
business models and market trends in the
industry.
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Your route to a Bachelor degree (Hons)

d

d

The International
Foundation
Programme
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The International Foundation Programme is offered by Ulster University to meet the needs
of international students who do not yet meet the entry criteria for undergraduate study. This
programme seeks to nurture international student’s skills development and academic attainment.
The International Foundation Programme is a 120 credit qualification which can form part of
our 4 – year Ulster University Bachelor degree programme, and allow you to progress to a
Bachelor degree programme at most universities.
There are two pathways for each Foundation:
1.
2.

Business, Arts, Humanities and Social Science pathway (BAHSS)
Science, Technology and Engineering pathway (STE)

You need to take the pathway that leads to the Bachelors degree programme you wish to
study. The BAHSS pathway prepares for Bachelor degrees in subjects such as Business Studies,
Business Analytics, Business with Computing, Marketing, Accounting, Law, History and English.
The STE pathway prepares for Bachelor Degrees in subject such as Computer Science, Artificial
Intelligence, Engineering, Biology, Civil Engineering, Pharmacy and Geography.
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What will you study?
BAHSS Pathway
•

Introduction to Entrepreneurial Leadership (20 Credits
– compulsory)

•

Introduction to Creative Industries (20 Credits –
compulsory)

•

Exploring Cultural Identities (20 Credits – compulsory)

•

Foundation in Mathematics (20 Credits – compulsory)

•

English with Study Skills (20 Credits – compulsory for
students with IELTS level 5.0-5.5)

•

English for Academic Transition (20 Credits –
compulsory for students with IELTS level 5.0-5.5)

•

Extending Critical Thinking for Undergraduate Study
(20 Credits – compulsory for students with IELTS level
6.0 and above)

•

Project-Based Learning (20 Credits – compulsory for
students with IELTS level 6.0 and above)

STE Pathway

Entry criteria:

- Attain at least an overall score of 5.0 in an Academic IELTS
(with no individual band score of less than 5.0), or equivalent.

International Foundation Year

- Other international qualifications will be considered on merit
for equivalency with the above requirements.

-Be aged 18 years by June of the academic year in which the
International Foundation Year is completed
-Have successfully completed the General Secondary
Education Certificate or Qatar Senior School Certificate with
a minimum of 50% in 5 subjects (including Maths)
-Attain at least an overall score of 6.0 in an Academic IELTS
(with no individual band score of less than 5.5), or equivalent.

If you do not meet the minimum English language requirements,
you will be offered the opportunity to study on one of our PreSessional English courses to prepare you for this programme.

•

Exploring Cultural Identities (20 Credits – compulsory)

•

Digital Media Tools (20 Credits – compulsory)

•

Foundation in Computing, Engineering and the Built
Environment (20 Credits – compulsory)

•

Foundation in Mathematics (20 Credits – compulsory)

•

English with Study Skills (20 Credits – compulsory for
students with IELTS level 5.0-5.5)

•

English for Academic Transition (20 Credits –
compulsory for students with IELTS level 5.0-5.5)

•

Extending Critical Thinking for Undergraduate Study
(20 Credits – compulsory for students with IELTS level
6.0 and above)

•

Project-Based Learning (20 Credits – compulsory for
students with IELTS level 6.0 and above)

-Other international qualifications will be considered on merit
for equivalency with the above requirements.
International Foundation Programme
-Be 18 years old or over upon completion of the International
Foundation Programme
- Have successfully completed the General Secondary
Education Certificate or Qatar Senior School Certificate with
a minimum of 50% in 5 subjects (including Maths, if studying
the STE pathway)
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with BTEC Courses

Applied Learning

Our Courses

BTEC is the world’s most successful and best-loved
applied learning brand, engaging students in
practical, interpersonal and thinking skills for more
than thirty years.
Pearson BTECs are work-related qualifications for students taking their first steps into employment or
those already in employment and seeking career development opportunities. Pearson BTECs provide
progression into the workplace either directly or via study at university and are also designed to meet
employers’ needs. Pearson BTEC Higher National qualifications are therefore widely recognised by
industry and higher education as the principal technical professional qualification at Levels 4 and 5.

The Pearson BTEC Higher National Certificate
(HNC) is at level 4 (equivalent to the first year of a
UK Honours degree).
The Pearson BTEC Higher National Diploma (HND)
is at Level 5 (equivalent to the second year of a UK
Honours degree).
Entry requirements for all BTEC programmes:
Entry point: Level 4
•

Evidence of successful completion of a qualification studied
in English

•

An IELTS overall score of 5.0 (or equivalent)

•

One of the following:
1. International Foundation Diploma
2. One A – Level (PASS)
3. IB Certificate (minimum 24 points)
4. BTEC Level 3 at Advanced Diploma level

•

Other international qualifications will be considered on
merit for equivalency with the above requirements.

•

If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.

Entry point: Level 5
74

120 credits from year 1 HNC or equivalent
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JOIN THE WORLD OF BUSINESS AND BY ENTHUSED
BE SOME INFLUENTIAL INDUSTRY MINDS!
This course prepares you for a career in business management by providing you with the most relevant career-related
content, where you learn, practice and get work-ready. It develops and enhances the range of your personal, cognitive,
commercial and interpersonal transferable stkills that are vital to a successful performance in the workplace.
Each unit has a clear purpose: to cater for the increasing need for high quality professional and technical education
pathways at levels 4 and 5, providing students with a clear line of sight to employment or progression to a degree at level 6.
Each pathway consists of a total of 120 credits at level 5, delivered via core, specialist and optional units. All the pathways
have specialist units which have been aligned to the relevant professional body standards, if applicable. All pathways
permit a degree of optionality.

Career Opportunities and Progression
Once you have completed the course, you can choose to move directly to the
workplace where you can undertake a job role as Retail Manager, Sales
Manager, Business Consultant or General Manager. BTEC graduates possess a
combination of knowledge and skills attractive to employers worldwide.
At the same time the BTEC Higher National Qualifications are intended to keep
doors open for future study should you wish to progress further in your education.
You can gain a Bachelor Honours Business Studies degree awarded by our partner
Ulster University Qatar, or choose to transfer your portable credits to various other
universities around the UK and worldwide.
The purpose of Pearson BTEC Higher Nationals in Business is to develop students
as professional, self-reflecting individuals, able to meet the demands of employers
in the business sector and adapt to a constantly changing world. The qualifications
aim to widen access to higher education and enhance the career prospects of those
who undertake them. On successful completion of the Level 5 Higher National
Diploma, students can develop their careers in the business sector through:
• Entering employment;
• Continuing existing employment;
• Linking with the appropriate professional body;
• Committing to Continuing professional development
(CPD); or
• Progressing to university.

BTEC HND
Business
2-2.5 years, full or part-time
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Our Recognition of Prior Learning Policy means that students’ previous learning
and experience can be taken into account and they may be awarded certain
qualifications or units of a qualification based on that learning or experience.
Programme Structure
You will study 15 units over a period of 2 or 2.5 years (depending on mode of
study). This will result in you achieving 240 credits, allowing to progress the Ulster
BSc (Hons) Business Studies Degree
If you do not meet the entry requirements, CUC will provide you with a support
programme that will help you improve your English level and your academic skills.
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LEVEL 4
Business and the Business Environment:
15 credits
The aim of this unit is to give students background knowledge and
understanding of business, of the functions of an organisation
and of the wider business environments in which organisations
operate. Students will examine the different types of organisations
(including for profit and not for profit), their size and scope (for
instance micro, SME, transnational and global) and how they
operate. Students will explore the relationships that organisations
have with their various stakeholders and how the wider external
environments influence and shape business decision making.
Marketing Processes and Planning:
15 credits
This unit is designed to introduce students to the dynamic world
of the marketing sector and the wealth of exciting career
opportunities available to support their decision making in their
career choices. Students will have the opportunity to learn about
the competencies and behaviours required by employers to
work in the marketing sector. They will be introduced to the key
principles of marketing, enabling them to develop a marketing
plan and to employ elements of the marketing mix to achieve
results. They will study the underpinning theories and frameworks
of marketing while relating them to real-world examples, including
products/services that they encounter in their daily lives.
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Accounting Principles:
15 credits

Business Law:
15 credits

The aim of the unit is to enable students to understand and be
able to apply principles of effective HRM in order to enhance
sustainable organisational performance and contribute to
organisational success, holding business outcomes and people
outcomes in equal balance. Students will apply HR practices in
a workrelated context, utilising their knowledge and practising
skills and behaviours in relevant professional areas, including
resourcing, talent planning and recruitment, learning and
development and employee engagement.

The overall aim of this unit is to introduce fundamental accounting
principles that underpin financial operations and support good
and sustainable decision making in any organisation. Students
will develop a theoretical and practical understanding of a
range of financial and management accounting techniques. On
successful completion of this unit, students will be able to assist
senior colleagues in producing and analysing budgets, drawing
up simple financial statements and using financial ratios to
interpret performance. Students will also explore wider aspects
of accountancy, especially ethics, transparency and sustainability,
and gain fundamental knowledge and skills that will enable them
to progress to a higher level of study.

This unit aims to equip you with a comprehensive understanding
The unit will enable students to illustrate the impact of the law
on normal business operations and when registering a company
and inviting shareholders to invest in it. They will gain an
understanding of the law in relation to market abuse and director
responsibilities. Students will be able to recognise the application
of employment law while gaining a practical understanding of
the skills and experiences undertaken by those practising in a
business law context.

Leadership and Management:
15 credits

Managing a Successful Business Project:
15 credits

The aim of this unit is to help students to understand the difference
between the function of a manager and the role of a leader.
Students will consider the characteristics, behaviours and traits
that support effective management and leadership. Students will
learn about the theories that have shaped the understanding of
leadership and management and how these have provided a
guide to action for managers and leaders who want to secure
success for their businesses. Students will look at leadership styles,
how and why they are used and the extent to which they are
effective.

The aim of this unit is to offer students an opportunity to
demonstrate the skills required for managing and implementing
a small-scale business project. They will undertake independent
research and investigation for carrying out and executing a
business project that meets appropriate business aims and
objectives. On successful completion of this unit, students will
have the confidence to engage in decision making, problem
solving and research activities using project-management skills.
They will have the fundamental knowledge and skills to enable
them to investigate and examine relevant business concepts in a
work-related context, determine appropriate outcomes, decisions
or solutions and present evidence to various stakeholders in an
acceptable and understandable format.

In this unit, students will look at a number of tools and techniques
that organisations use to drive innovation and become more
commercial in their approach. The unit gives students cuttingedge knowledge as well as practical application of the key
ways in which organisations become more innovative while
remaining commercially driven. By the end of the unit, students
will have gained an understanding of how innovation is fostered,
harnessed and managed in organisations. They will learn the
value of innovation and its importance to supporting commercial
growth. They will also acquire knowledge that will enable them to
develop a creative and innovative approach that will benefit them
throughout their career.

Human Resource Management:
15 credits

Innovation and Commercialisation:
15 credits
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LEVEL 5
Research Project:
15 credits
The aim of this unit is to offer students the opportunity to engage
in sustained research in a specific field of study. The unit enables
students to demonstrate the capacity and ability to identify
a research theme, to develop a research aim and objectives
and to present the outcomes of such research in both written
and verbal formats. he unit also encourages students to reflect
on their engagement in the research process, during which
recommendations for future, personal development are key
learning points.
Organisational Behaviour:
15 credits
The aim of this unit is to develop knowledge and understanding of
how organisational behaviour concepts, theories and techniques
can be applied in work and management settings in order to
enhance individual, team and organisational performance.
Students will be able to apply this knowledge in a variety of
business situations. They will appreciate how effective application
of organisational behaviour principles can be used to explain
why people behave and act in particular ways and to predict
how employees will respond to certain demands. The unit also
develops student understanding of the influence of culture, the
operation of power and politics in organisations and how these
variables influence the actions and behaviour of people in an
organisational context.
Management Accounting:
15 credits
The overall aim of this unit is to develop students’ understanding
of the scope and purpose of management accounting. The focus
of the unit is on critiquing cost and management accounting
techniques and using management accounting to monitor
and evaluate company performance in complex operating
environments. Students will explore the significance of variance
analysis and the application of different costing approaches.
The contribution of the management accounting function in
setting and negotiating performance measures across an
organisation will also be analysed. On successful completion of
this unit, students will be in a position to support an organisation
to create value through effective decision making. Students will
also have the fundamental knowledge and skills needed to
progress to a higher level of study.
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Principles of Operations Management:
15 credits
The aim of this unit is to introduce students to the role of
operations in an organisation, how the nature of operations
management has evolved and how it contributes to sustained
competitive advantage. Students will understand the key
concepts of operations management in an organisational
and environmental context, and how this links to supply chain
management, products and processes, organisational efficiency
and effectiveness, and the achievement of tactical and strategic
objectives. A variety of operations management techniques
and frameworks will be explored, including continuous
improvement, total quality management, benchmarking and
risk analysis.
Launching a New Venture:
15 credits
The unit gives students a practical understanding of what is
required to successfully launch a new venture. It gives students
an opportunity to plan the launch of a specific new venture idea.
They will learn about and work through the stages of planning
tovlaunch the venture. This will include an explanation of the idea
and how it will attract customers and have competitive advantage.
Students will also learn about the need for resourcefulness when
starting a new venture, and about identifying and using personal
networks, which can offer a valuable source of knowledge,
resources, advice and opportunities.
Strategic Human Resource Management:
15 credits
The aim of this unit is to explore the contribution that strategic
Human Resource Management (HRM) makes towards the
development and achievement of sustainable organisational
strategies. Students will develop an understanding and
appreciation of seminal and contemporary HR models, theories,
concepts and practices, which enable HR practitioners to make a
positive contribution to sustainable organisational performance
from an HR perspective.
Marketing Insights and Analytics:
15 credits
This unit is designed to enhance students’ knowledge and
understanding of the consumer’s decision-making process.
Students will learn the underpinning theories and frameworks,
and will be expected to relate them to real-world examples
across a range of organisational contexts. The knowledge,
understanding and skill sets that students gain on successfully
completing this unit will enhance their career opportunities,
whether they are starting their own business or working for an
organisation in a marketing function.
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Learn How to
Start Your Own Business!
Expand your knowledge of entrepreneurship and develop
venture management skills and techniques!
With its relevant career-related content, this course prepares you to
start up your own business. Every business, large or small, must be
entrepreneurial just to survive. You will develop and enhance the
range of your personal, cognitive, commercial and interpersonal
transferable skills and build your confidence. You will learn to evaluate
the appropriateness of different approaches to solving problems. You
will be able to perform effectively in situations requiring personal
responsibility and decision-making.
Each unit has a clear purpose: to cater for the increasing need for
high quality professional and technical education pathways at levels
4 and 5, providing students with a clear line of sight to employment or
progression to a degree at level 6.
Each pathway consists of a total of 120 credits at level 5, delivered
via core, specialist and optional units. All the pathways have specialist
units which have been aligned to the relevant Professional Body
standards, if applicable. All pathways permit a degree of optionality.

Career Opportunities and Progression

BTEC HND
Entrepreneurship and
Small Business Management

Once you have completed the course, you will expand your knowledge
of entrepreneurship and develop venture management skills and
techniques. You will be ready to move forward and start your own
business or secure a job at an established company. Entrepreneurial
skills are also in demand in established companies. Every business,
large or small, must be entrepreneurial just to survive. You will learn
everything you need to know from preparing for entrepreneurship,
to building your business, ensuring your financial strength, promoting
your brand, raising capital, opening for business, and so much more.
You will be able to perform effectively in situations requiring the
exercise of personal responsibility and decision-making.
See HND Business for details on progression.
Programme Structure
You will study 15 units over a period of 2 or 2.5 years (depending on
mode of study). This will result in you achieving 240 credits, allowing to
progress the Ulster BSc (Hons) Business Studies Degree
If you do not meet the entry requirements, CUC will provide you with a
support programme that will help you improve your English level and
your academic skills.
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LEVEL 4
Accounting Principles:
15 credits

Innovation and Commercialisation:
15 credits

The aim of the unit is to enable students to understand and be
able to apply principles of effective HRM in order to enhance
sustainable organisational performance and contribute to
organisational success, holding business outcomes and people
outcomes in equal balance.
Students will apply HR practices in a workrelated context,
utilising their knowledge and practising skills and behaviours in
relevant professional areas, including resourcing, talent planning
and recruitment, learning and development and employee
engagement.

The overall aim of this unit is to introduce fundamental accounting
principles that underpin financial operations and support good
and sustainable decision making in any organisation. Students
will develop a theoretical and practical understanding of a
range of financial and management accounting techniques. On
successful completion of this unit, students will be able to assist
senior colleagues in producing and analysing budgets, drawing
up simple financial statements and using financial ratios to
interpret performance. Students will also explore wider aspects
of accountancy, especially ethics, transparency and sustainability,
and gain fundamental knowledge and skills that will enable them
to progress to a higher level of study.

In this unit, students will look at a number of tools and techniques
that organisations use to drive innovation and become more
commercial in their approach. The unit gives students cuttingedge knowledge as well as practical application of the key
ways in which organisations become more innovative while
remaining commercially driven. By the end of the unit, students
will have gained an understanding of how innovation is fostered,
harnessed and managed in organisations. They will learn the
value of innovation and its importance to supporting commercial
growth. They will also acquire knowledge that will enable them
to develop a creative and innovative approach that will benefit
them throughout their career.

Leadership and Management:
15 credits

Managing a Successful Business Project:
15 credits

Entrepreneurial Ventures:
15 credits

The aim of this unit is to help students to understand the difference
between the function of a manager and the role of a leader.
Students will consider the characteristics, behaviours and traits that
support effective management and leadership.
Students will learn about the theories that have shaped the
understanding of leadership and management and how these
have provided a guide to action for managers and leaders who
want to secure success for their businesses. Students will look at
leadership styles, how and why they are used and the extent to
which they are effective.

The aim of this unit is to offer students an opportunity to
demonstrate the skills required for managing and implementing
a small-scale business project. They will undertake independent
research and investigation for carrying out and executing a
business project that meets appropriate business aims and
objectives. On successful completion of this unit, students will
have the confidence to engage in decision making, problem
solving and research activities using project-management skills.
They will have the fundamental knowledge and skills to enable
them to investigate and examine relevant business concepts in a
work-related context, determine appropriate outcomes, decisions
or solutions and present evidence to various stakeholders in an
acceptable and understandable format.

The unit aims to illustrate the concept of entrepreneurship and how
having an entrepreneurial mindset can make a contribution to all
businesses, be that a new business start-up or existing public and
corporate organisations. Students will explorebthe skills, traits and
characteristics of entrepreneurs and entrepreneurship. Students
will understand the importance of difference size businesses on
the economy and the contribution they can all make to society.
Students will also learn about the need for intrapreneurs and the
impact of disruptive entrepreneurship.

Business and the Business Environment:
15 credits

Human Resource Management:
15 credits

The aim of this unit is to give students background knowledge and
understanding of business, of the functions of an organisation
and of the wider business environments in which organisations
operate. Students will examine the different types of organisations
(including for profit and not for profit), their size and scope (for
instance micro, SME, transnational and global) and how they
operate. Students will explore the relationships that organisations
have with their various stakeholders and how the wider external
environments influence and shape business decision making.
Marketing Processes and Planning:
15 credits
This unit is designed to introduce students to the dynamic world
of the marketing sector and the wealth of exciting career
opportunities available to support their decision making in their
career choices. Students will have the opportunity to learn about
the competencies and behaviours required by employers to work
in the marketing sector.
They will be introduced to the key principles of marketing, enabling
them to develop a marketing plan and to employ elements of the
marketing mix to achieve results. They will study the underpinning
theories and frameworks of marketing while relating them to realworld examples, including products/services that they encounter
in their daily lives.
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Level - 5
Research Project *: 30 credits

Principles of Operations Management: 15 credits

Identifying Entrepreneurial Opportunities: 15 credits

Business Strategy: 15 credits

The aim of this unit is to offer students the opportunity to engage
in sustained research in a specific field of study. The unit enables
students to demonstrate the capacity and ability to identify
a research theme, to develop a research aim and objectives
and to present the outcomes of such research in both written
and verbal formats. he unit also encourages students to reflect
on their engagement in the research process, during which
recommendations for future, personal development are key
learning points.

The aim of this unit is to introduce students to the role of
operations in an organisation, how the nature of operations
management has evolved and how it contributes to sustained
competitive advantage. Students will understand the key
concepts of operations management in an organisational
and environmental context, and how this links to supply chain
management, products and processes, organisational efficiency
and effectiveness, and the achievement of tactical and strategic
objectives. A variety of operations management techniques and
frameworks will be explored, including continuous improvement,
total quality management, benchmarking and risk analysis.

Students will explore concepts of innovation, entrepreneurship
and developing creativity. They will learn about and use methods
and frameworks to help develop and assess new venture ideas,
including defining product or service benefits, identifying target
customers and understanding the industry and competitors from
the perspective of a new entrant. They will also learn about market
research and apply primary and secondary research techniques
to investigate an entrepreneurial idea. They will then assess
whether it is likely to be a commercially viable business or a social
enterprise proposition.

The aim of this unit is to develop students’ awareness of the
different types of strategic approaches that could be used in an
operational, tactical or strategic role for an organisation. This will
be underpinned by a thorough knowledge and understanding
of the theories, models and concepts that could significantly
support an organisation’s strategic choice and direction.

Launching a New Venture: 15 credits

Managing and Running a Small Business: 15 credits

The unit gives students a practical understanding of what is
required to successfully launch a new venture. It gives students
an opportunity to plan the launch of a specific new venture idea.
They will learn about and work through the stages of planning to
launch the venture. This will include an explanation of the idea and
how it will attract customers and have competitive advantage.
Students will also learn about the need for resourcefulness when
starting a new venture, and about identifying and using personal
networks, which can offer a valuable source of knowledge,
resources, advice and opportunities.

This unit will give students a practical understanding of the key
aspects of running a small business or social enterprise. Students
will learn about the activities involved in running a small business,
including developing good relationships with customers, planning
and allocating operational resources, forecasting and budgeting,
interpreting financial statements, being an employer, dealing
with legislation and regulation, and how to put a business plan
together.

Organisational Behaviour: 15 credits
The aim of this unit is to develop knowledge and understanding of
how organisational behaviour concepts, theories and techniques
can be applied in work and management settings in order to
enhance individual, team and organisational performance.
Students will be able to apply this knowledge in a variety of
business situations. They will appreciate how effective application
of organisational behaviour principles can be used to explain
why people behave and act in particular ways and to predict
how employees will respond to certain demands. The unit also
develops student understanding of the influence of culture, the
operation of power and politics in organisations and how these
variables influence the actions and behaviour of people in an
organisational context.
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Find Your Place In The Fast-Growing
Industry of Computing and Digital
Technologies!
Choose computing and you’re choosing to be part of a growing and evolving sector
integral to the modern world! Experience the opportunity to investigate the wide reaching
influences that computers and digital technologies have on the world, make your own
contributions and find your place in this fast-growing sector!
This course develops you as a professional, self-reflecting individual able to meet the
demands of employers in the computing sector and adapt to a constantly changing
world. You will acquire a sound knowledge of the basic concepts of computing, and
communicate accurately and appropriately. You will develop a range of transferable skills
to ensure effective team working, independent initiatives, organisational competence,
problem-solving strategies and resilience. Each unit has a clear purpose: to cater for the
increasing need for high quality professional and technical education pathways at levels
4 and 5, providing students with a clear line of sight to employment or progression to a
degree at level 6. Each pathway consists of a total of 120 credits at level 5, delivered via
core, specialist and optional units. All pathways permit a degree of optionality.
Career Opportunities and Progression
Once you have completed the course, you can choose to move directly to the workplace
where you can undertake a job role as a Systems Analyst, Data Designer, Systems Tester,
Database Administrator, IT Project Manager, IT Support Technician, or Web Designer.
BTEC graduates possess a combination of knowledge and skills attractive to employers
worldwide.
At the same time the BTEC Higher National Qualifications are intended to keep doors
open for future study should you wish to progress further in your education. You can gain
a BSc. (Hons) Computing Technologies Technologies degree awarded by our partner
Ulster University Qatar, or choose to transfer to various other universities around the UK
and worldwide.
On successful completion of the Level 5 Higher National Diploma, students can develop
their careers in the computing sector through:

BTEC HND

In Computing
2-2.5 years, full or part-time
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• Entering employment;
• Continuing existing employment;
• Gaining vendor certification;
• Committing to Continuing professional development
(CPD); or
• Progressing to university.
Programme Structure
You will take 15 units (240 credits) to gain your diploma over the course of two to three
years of study: 120 credits, 8 units in Level 4 (15 credits each unit) and 120 credits, 7 units
in Level 5 (one 30-credit unit, and six 15-credit units).
Extra support modules customised to your needs might be added to the units on the
following page.
If you do not meet the entry requirements, CUC will provide you with a support programme
that will help you improve your English level and your academic skills.
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Level - 4
Programming: 15 credits

Professional Practice: 15 credits

Networking: 15 credits

Strategic Information Systems*: 15 credits

This unit introduces students to the core concepts of programming
with an introduction to algorithms and the characteristics of
programming paradigms. Among the topics included in this unit
are: introduction to algorithms, procedural, object-orientated &
event-driven programming, security considerations, the integrated
development environment and the debugging process. Algorithms
in a chosen language within a suitable Integrated development
environment (IDE) will be used to develop and help track any
issues with the code.

This unit provides a foundation for good practice in a variety of
contexts. The ability to communicate effectively using different tools
and mediums will ensure that practical, research, design, reporting
and presentation tasks are undertaken professionally and in
accordance with various communication conventions. Among the
topics included in this unit are: the development of communication
skills and communication literacy; the use of qualitative and
quantitative data to demonstrate analysis, reasoning and critical
thinking; and tasks that require the integration of others within a
team-based scenario and planning and problem-solving.

The aim of this unit is to provide you with wider background
knowledge of computer networking essentials, how they operate,
protocols, standards, security considerations and the prototypes
associated with a range of networking technologies. You will
explore a range of hardware, with related software, and will
configure and install these to gain knowledge of networking
systems. A range of networking technologies will be explored
to deliver a fundamental knowledge of local area networking
(LAN), wide area networking (WAN) and their evolution to form
large-scale networks and the protocol methodologies related to IP
data networks will be explored.

This unit introduces students to the importance of information
to organisations. It will examine how systems can be used to
support core business functions and enable organisations to be
more productive and competitive within the global marketplace.
Students will be required to analyse the information needs of an
organisation at different levels and within different functional
areas.

Security: 15 credits
This unit introduces you to the detection of threats and vulnerabilities
in physical and IT security, and how to manage risks relating to
organisational security. Among the topics included in this unit are
network security design and operational topics, including address
translation, DMZ, VPN, firewalls, AV and intrusion detection
systems. Remote access will be covered, as will the need for
frequent vulnerability testing as part of organisational and security
audit compliance.

Database Design & Development: 15 credits
The aim of this unit is to give you opportunities to develop an
understanding of the concepts and issues relating to database
design and development, as well as to provide the practical skills
to translate that understanding into the design and creation of
complex databases. Topics included in this unit are: examination
of different design tools and techniques; examination of different
development software options; considering the development
features of a fully functional robust solution covering data
integrity, data validation, data consistency, data security and
advanced database querying facilities across multiple tables;
appropriate user interfaces for databases and for other externally
linked systems; creating complex reports/dashboards, testing the
system against the user and system requirements; and elements of
complete system documentation.

Managing a Successful Computing Project:15 credits
The aim of this unit is to offer you an opportunity to demonstrate the
skills required for managing and implementing a project. You will
undertake independent research and investigation for carrying
out and executing a computing project which meets appropriate
aims and objectives. On successful completion of this unit, you
will have the confidence to engage in decision-making, problemsolving and research activities using project management skills.
You will have the fundamental knowledge and skills to enable you
to investigate and examine relevant computing concepts within a
work-related context, determine appropriate outcomes, decisions
or solutions and present evidence to various stakeholders in an
acceptable and understandable format.

Website Design & Development*: 15 credits
This unit introduces students to the underpinning services required
to host, manage and access a secure website before introducing
and exploring the methods used by designers and developers
to blend back-end technologies (server-side) with front-end
technologies (client-side). Among the topics included in this unit
are: domain structure, domain name systems, web protocols,
database servers, development frameworks, website publishing,
content management, search engine optimisation, web browsers,
HTML standards, CSS and CSS pre-processing (LESS, SASS),
presentation models, responsive design, integrated development
environments, user requirements, interface design, user experience,
branding, navigation and optimisation and validation.
* Non-core modules
You need to take 2 of the 3 non-core modules above.

Software Development Life Cycles*: 15 credits
This unit introduces students to lifecycle decision-making
at different stages of the software development process.
Students will examine various lifecycle models and appreciate
their particular characteristics to understand which project
environments they are most appropriate for. Theoretical
understanding will be translated into practical skills through an
actual software development lifecycle project and students will
become confident in the use of particular tools and techniques
relevant to a chosen methodology
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Level - 4
Computing Research Project*: 30 credits

Computing Intelligence: 15 credits

Network Management: 15 credits

Cloud Computing: 15 credits

This unit is assessed by a Pearson-set assignment. Students will
choose their own project based on a theme provided by Pearson
(this will change annually). The project must be related to their
specialist pathway of study (unless the student is studying the
general computing pathway). This will enable students to explore
and examine a relevant and current topical aspect of computing
in the context of a business environment and their chosen specialist
pathway.

This unit introduces students to a range of tools, techniques
and technologies for acquiring data and processing this into
meaningful information that can be used to support business
functions and processes. Within this unit students will examine
the concept of business processing in terms of data capture,
conversion and information output. Students will also be required
to define the tools and technologies associated with business
intelligence functionality. The use of a business intelligence tool/s
and techniques is also required to demonstrate an understanding
of a given problem.

This unit introduces students to simple network Planning,
Configurations, Setup, and Management, including LAN,
WAN, NAT, PAN, MAN, using a variety of tools and methods
for managing Networks including Network Monitoring Network
Security such as Snort Firewalls & IPS, Network Protocols and
standards such as SNMP, NETCONF, IEEE, MIBII, RMON, MDIB
& ANS.1, as well as industry’s best practices. Students will also be
introduced to Virtual Network, Network Operating Systems, Risk
Management and cloud network management.

This unit is designed to develop an understanding of the
fundamental concept of cloud computing, cloud segments, and
cloud deployment models, the need for cloud computing, an
appreciation of issues associated with managing cloud service
architecture and to develop a critical awareness of cloud
computing based projects. Topics included in the unit are the
paradigms of networking, fundamentals of cloud computing,
cloud computing architecture, deployment models, service
models, security, technological drivers, and cloud service
providers.

Operating Systems*: 15 credits
This unit introduces students to different operating systems such as
DOS, Windows, UNIX and Linux. The topics covered are the tasks
of operating systems such as controlling and allocating memory,
prioritising system requests, controlling input and output devices,
and facilitating data networking and managing files, including
security and protection.
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Database Management Systems : 15 credits
In this unit, students will examine the structure of data, and
how an efficient data design follows through into an effectively
developed database management system.Students will
examine the merits of different DBMS platforms, and investigate
system administration and management tools of the platform.
On successful completion of this unit students will be able to
demonstrate their knowledge of the fundamentals of database
management systems, be able to make informed choices
between vendor and open source platforms for database
management systems, design and develop a relational DBMS
for a client using an open source platform, and carry out system
administration tasks.

E-Commerce and Strategy: 15 credits
Electronic commerce, or E-commerce, refers to any type of
commercial/business transaction where information, data,
products and services are exchanged across the internet. These
transactions can cover a wide diversity of business types to
include: consumer-based retail sites (e.g. Amazon), sites that
provide facilities such as auctions (e.g. eBay) and business
exchanges between different organisations. E-commerce allows
consumers to electronically exchange goods and services 24/7
with no barriers in terms of time or geography. Within this unit
students will gain an understanding of how and why businesses
and and organisations develop E-commerce strategies: to remain
competitive in the global market.
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BTEC HND
In Computing & Application
Development
2-2.5 years, full or part-time

Gain The Experience and Learn The Skills Needed
to Excel as an Application Developer!
Experience the opportunity to investigate the wide reaching influences that computers and digital technologies have on the
world, make your own contributions and find your place in this fast-growing sector!
You will learn the skills and techniques needed to develop web and mobile applications across a variety of industries. The
course is designed to prepare you for today’s Internet of Things (IoT) economy. This course develops you as a professional, selfreflecting individual able to meet the demands of employers in the computing sector and adapt to a constantly changing world.
You will acquire a sound knowledge of the basic concepts of computing, and communicate accurately and appropriately. You
will develop a range of transferable skills to ensure effective team working, independent initiatives, organisational competence,
problem-solving strategies and resilience.
Each unit has a clear purpose: to cater for the increasing need for high quality professional and technical education pathways
at levels 4 and 5, providing students with a clear line of sight to employment or progression to a degree at level 6.
Each pathway consists of a total of 120 credits at level 5, delivered via core, specialist and optional units.
All pathways permit a degree of optionality.
Career Opportunities and Progression
Once you have completed the course, you can choose to
move directly to the workplace where you can undertake
a job role as a Software Developer, Web Developer, App
Developer, VR/AR Specialist, BI Developer and more.
BTEC graduates possess a combination of knowledge and
skills attractive to employers worldwide. At the same time
the BTEC Higher National Qualifications are intended
to keep doors open for future study should you wish to
progress further in your education. You can gain a BSc.
(Hons) degree awarded by our partner Ulster University, or
choose to transfer to various universities around the UK and
worldwide.
The purpose of Pearson BTEC Higher Nationals in Computing
is to develop students as professional, self-reflecting
individuals, able to meet the demands of employers in the
computing sector and adapt to a constantly changing world.
The qualifications aim to widen access to higher education
and enhance the career prospects of those who undertake
them.
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On successful completion of the Level 5 Higher National
Diploma, students can develop their careers in the computing
sector through:
• Entering employment;
• Continuing existing employment;
• Gaining vendor certification;
• Committing to continuing professional development
(CPD); or
• Progressing to university.
Programme Structure
You will take a minimum of 15 units (240 credits) to gain
your diploma over the course of two to three years of study:
120 credits, 8 units in Level 4 (15 credits each unit) and
120 credits, 7 units in Level 5 (one 30-credit unit, and six
15-credit units).
Extra support modules customised to your needs might be
added to the below units on the following page.
If you do not meet the entry requirements, CUC will provide
you with a support programme that will help you improve
your English level and your academic skills.
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Level - 4
Programming: 15 credits

Networking: 15 credits

Professional Practice : 15 credits

Database Design & Development: 15 credits

This unit introduces students to the core concepts of programming
with an introduction to algorithms and the characteristics of
programming paradigms. Among the topics included in this unit
are: introduction to algorithms, procedural, object-orientated &
event-driven programming, security considerations, the integrated
development environment, and the debugging process. Algorithms
in a chosen language within a suitable integrated development
environment (IDE) will be used to develop and help track any
issues with the code.

T The aim of this unit is to provide you with wider background
knowledge of computer networking essentials, how they operate,
protocols, standards, security considerations and the prototypes
associated with a range of networking technologies. You will
explore a range of hardware, with related software, and will
configure and install these to gain knowledge of networking
systems. A range of networking technologies will be explored
to deliver a fundamental knowledge of local area networking
(LAN), Wide Area Networking (WAN) and their evolution to form
large- scale networks and the protocol methodologies related to
IP data networks will be explored.

This unit provides a foundation for good practice in a variety of
contexts. The ability to communicate effectively using different tools
and mediums will ensure that practical, research, design, reporting
and presentation tasks are undertaken professionally and in
accordance with various communication conventions. Among the
topics included in this unit are: the development of communication
skills and communication literacy; the use of qualitative and
quantitative data to demonstrate analysis, reasoning and critical
thinking; and tasks that require the integration of others within a
team-based scenario and planning and problem-solving.

The aim of this unit is to give you opportunities to develop an
understanding of the concepts and issues relating to database
design and development, as well as to provide the practical skills
to translate that understanding into the design and creation of
complex databases.

Security: 15 credits
This unit introduces you to the detection of threats and vulnerabilities
in physical and IT security, and how to manage risks relating to
organisational security. Among the topics included in this unit are
network security design and operational topics, including address
translation, DMZ, VPN, firewalls, AV and intrusion detection
systems. Remote access will be covered, as will the need for
frequent vulnerability testing as part of organisational and security
audit compliance.
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Website Design & Development*: 15 credits
This unit introduces students to the underpinning services required
to host, manage and access a secure website before introducing
and exploring the methods used by designers and developers
to blend back-end technologies (server-side) with front-end
technologies (client-side). Among the topics included in this unit
are: domain structure, domain name systems, web protocols,
database servers, development frameworks, website publishing,
content management, search engine optimisation, web browsers,
HTML standards, CSS and CSS pre-processing (LESS, SASS),
presentation models, responsive design, integrated development
environments, user requirements, interface design, user experience,
branding, navigation and optimisation and validation.

Managing a Successful Computing Project:15 credits
The aim of this unit is to offer you an opportunity to demonstrate the
skills required for managing and implementing a project. You will
undertake independent research and investigation for carrying
out and executing a computing project which meets appropriate
aims and objectives. On successful completion of this unit, you
will have the confidence to engage in decision-making, problemsolving and research activities using project management skills.

Strategic Information Systems*: 15 credits
This unit introduces students to the importance of information
to organisations. It will examine how systems can be used to
support core business functions and enable organisations to be
more productive and competitive within the global marketplace.
Students will be required to analyse the information needs of an
organisation at different levels and within different functional areas
* Non-core modules
You need to take 2 of the 3 non-core modules above.
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Level - 4
Computing Research Project*: 30 credits

Computing Intelligence: 15 credits

Application Program Interfaces: 15 credits

Application Development: 15 credits

This unit is assessed by a Pearson-set assignment. Students will
choose their own project based on a theme provided by Pearson
(this will change annually). The project must be related to their
specialist pathway of study (unless the student is studying the
general computing pathway). This will enable students to explore
and examine a relevant and current topical aspect of computing
in the context of a business environment and their chosen specialist
pathway.

Within this unit students will examine the concept of business
processing in terms of data capture, conversion and information
output. Students will also be required to define the tools and
technologies associated with business intelligence functionality.
The use of a business intelligence tool/s and techniques is also
required to demonstrate an understanding of a given problem.
Finally, students will be expected to evaluate the impact of
business intelligence for effective decision-making.

Many applications in use today are a composite of other
software. This is true of an application, be it web based, mobile
or on a desktop where the functionality of another is used to build
upon. Think of an application that locates nearby restaurants –
this may utilise an already existing map service as its basis. Or
a game application that enables players to invite other players,
chat and post high scores to social media all within the game
environment. How an application interacts with another is through
an application program interface (API).

Operating Systems*: 15 credits

Systems Analysis and Design* : 15 credits

This unit introduces students to different operating systems such as
DOS, Windows, UNIX and Linux. The topics covered are the tasks
of operating systems such as controlling and allocating memory,
prioritising system requests, controlling input and output devices,
facilitating data networking and managing files, including security
and protection.

This unit explores the processes of systems analysis and design
using two methodologies – the traditional systems development
lifecycle methodology providing a comprehensive structured
framework and the agile methodology with different framework
models developed with the emphasis on variations of iterative
incremental modelling. To provide perspective, students will
examine the models in both these methodologies.

Software drives business and developers drive software – the
world is reliant on software, and programming is at the heart of
this. Professionalism and critical thinking, supported by an ability
to work independently and as part of a team are core skills of
a developer. If you can think logically and you enjoy exploring
and dismantling problems, working with others to consider
requirements, and creating ideas and possible solutions, you
can gain the experience and learn the skills needed to excel
as an Application Developer. This unit introduces students to
application development and is designed to simulate the roles
and responsibilities of a commercial developer working in a
suitable business environment with access to a small team of
colleagues.
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Prototyping: 15 credits
A prototype is the first or early sample, model or demonstration
version of a concept, design or idea used to test functionality
and gather feedback. The objective of prototyping is to build a
functional and demonstrable version of a concept and use this
version to evaluate different aspects of the concept with end users.
A prototype may test a single or multiple facets of a concept and
can range in functionality from very basic design mock-ups to
fully functional features within complex software applications.
This unit introduces students to the role, basic concepts and
benefits of prototyping in the design and development process of
software applications. The aim of this unit is to enhance a student’s
understanding of the methodology, terminology and benefits of
prototyping in the design and development of secure software
applications.
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